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A WORD

CHAIRMAN’S REMARKS

From the Chairman

Dear Members and Friends,

Welcome to the Q3 2014 issue of connexton, the
AMCHAM Luxembourg news magazine!

We hope you have had a relaxing (and profitable!) sum-
mer vacation and we look forward to engaging with
you to build a stronger and more successful future: for
you, your firms and Luxembourg.

We are ready to go!

We are proud and pleased to announce the launch of
three new AMCHAM committees: Legal, Real Estate
and TTIP. These committees will join our already esta-
blished committees: Financial Services, ComIT, HR,
New Business & Entrepreneurship, Diversity, Mar-
keting, Tax and our American Business Association
Lunch (ABAL), in order to offer an unparalleled range
of focus, information, networking, problem-solving and
lobbying to serve the needs of the English-speaking,
international business community here in Luxembourg.

Our special focus for the autumn is making the econ-
omy stronger. To do this, we need to: (1) smartly engage
with the government to ensure Luxembourg remains
the best place in Europe for international companies
to have their European headquarters and operating
locations and (2) ensure that the Luxembourg public
and government appreciate the huge opportunity for
Luxembourg’s economic growth and economic pros-
perity associated with the EU adoption of the Trans-
atlantic Trade and Investment Partnership (TTIP).

Since a globally competitive and predictable tax re-
gime are critical, we look to engage with Minister of
Finance Pierre Gramegna and his team. English lang-
uage education is essential to ensure that the highly-
skilled expats—those we need in order to grow our
economy—will come with their families to Luxem-
bourg, so we look to Minister Claude Meisch and his
Ministry of Education colleagues for this. Join us for our
town hall meeting on English language education on
October 16 with Minister Meisch and representatives
from St Georges, the International School of Luxem-
bourg, the Lycée Technique Michel-Lucius, the Athé-
née and the European School. This event is cofinanced

by the European Fund for the Integration of Third-
Country Nationals and the Luxembourg Reception
and Integration Agency/Ministry of Family and Integra-
tion (OLAI). And with the help of all of our committees,
we will keep our engagement to reduce regulatory
burdens, simplify the creation of new companies, keep
you well-informed with best practice answers to the full
range of business questions.

Four months away from the start of our 20th anniver-
sary (and year-long celebration) in Luxembourg, we
are confident and humble in equal measure. Our
20th anniversary will coincide with the publication of
the fourth edition of our Business in Luxembourg guide
(formerly titled Working in Luxembourg). Please contact
the AMCHAM office at (+352) 43 17 56 for more details
on how to be involved with this publication. We thank
our American base of companies who founded us, and
we welcome with appreciation the 70% of our mem-
bership who are non-U.S. companies: because of the
support of all of you we have been able to grow into the
largest and most influential private Chamber of Com-
merce in Luxembourg! If you are not yet a member
company, join us! All companies, regardless of nation
of origin are most welcome! Feel free to call me per-
sonally to discuss how we can help you and how you
can join our family. | look forward to seeing you at our
fall events!

With respect, appreciation
and my very best greetings,

yay ped:

J

Paul Michael Schonenberg
Chairman and CEO,
AMCHAM Luxembourg
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DOCLER HOLDING

Docler Holding Luxembourg S.a r.l.

Representative: Laszlo Czero

Title: CEO

44, avenue J. F. Kennedy

[-1855 Luxembourg

Tel.: (+352) 26 11 18 24

Email: laszlo.czero@doclerholding.com
www.doclerholding.com

Docler Holding is a multinational enterprise, headquartered
in Luxembourg since 2013, which counts more than 1,000
employees worldwide. The company started in 2001 as a
garage project, powered by the ideas and visions of young
and enthusiastic Hungarian entrepreneurs. Today, Docler
Holding has created and developed a large number of highly
diversified companies, all gathered under a unique umbrella.
These businesses perform and experience ongoing growth in
the fields of entertainment, technology, personal development
and luxury/lifestyle.

MICHELMAN

Michelman International S.ar.l.

Representative: Jean-Marc Verhaeghe
Title: Managing Director EMEA

11, rue de I'Industriel

L-8399 Windhof

Tel.: (+352) 26 39 44 1

Fax: (+352) 26 39 44 81

Email: utemoessner@michelman.com
www.michelman.com

Michelman is a global developer of water-based barrier and
functional coatings for flexible film packaging, paperboard
and corrugated cartons; and water-based surface modifiers,
additives and polymers for numerous industries including
wood care, industrial coatings, inks, fibers, composites and
construction products. Michelman services its multinational
and regional customers with production facilities in the U.S.,
Europe and Singapore, and a worldwide network of highly
trained field technical support personnel.
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EXPRESS
SERVICES SARL

Express Services S.ar.l.

Representative: Michael Bader

Title: Gérant/General Manager

310, route d’Esch

[-1471 Luxembourg

Tel.: (+352) 40 66 40 1

Fax: (+352) 29 21 87

Email: michael.bader@ex-services.lu
WWWw.ex-services.lu

Everything began in 1965 with a bucket and scrubber, when
Claus Wisser started as a one-man-company to clean the
first customers’ offices. Today we are one of the top 3 ser-
vice companies in Germany offering the following facility ser-
vices: facility management, building engineering, commercial
cleaning, security & reception services, catering, garden &
landscaping services, industrial maintenance & assembly,
plant construction, production logistics and aviation services.

In Luxembourg WISAG is successfully present through the
Express Services S.ar.l. (foundation in 1949).

WISAG is characterized by an absolute focus on customers
and employees, which is reflected in a high self-delivery per-
formance and our superior quality approach.

OBER avocars
&PARTNERS

Ober & Partners

Representative: Stéphane Ober
Title: Managing Partner

37A, avenue J.F. Kennedy
L-1855 Luxembourg

Tel.: (+352) 26 26 79 1

Fax: (+352) 26 2 6 79 89

Email: sober@ober.lu
www.ober.lu

Ober & Partners is a fully independent Luxembourg law firm
which has grown into a leading and award-winning practice.
Thanks to its high partner-to-associate ratio, Ober & Partners
strives in maintaining the highest standards of service. The
firm is built on its partners’ twelve-year experience and relies
on a team of highly-qualified professionals. Ober & Partners
focuses on certain areas of expertise only: corporate law and
M&A, private equity, banking and finance, investment manage-
ment and tax. Ober & Partners provides its clients and foreign
law firms with which it maintains close relationship seamless
international service, whenever and wherever needed.
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Orange Communications Luxembourg S.A.

Representative: Werner De Laet

Title: CEO

8, rue des Mérovingiens, Z.A.l. Bourmicht

L-8070 Bertrange

Tel.: 800 61 606 or (+352) 661 061 606 from abroad
Fax: (+352) 27 888 100

Email: clients@orangeluxembourg.lu

www.orange.lu

Orange Communications Luxembourg S.A. is a major player in
the telecommunications market in Luxembourg. Comprehen-
sive and innovative, Orange offers mobile solutions, fixed,
Internet and cable TV services for private and business cust-
omers.

Orange provides a local service through its 13 shops and four
partner shops spread all over Luxembourg. Always at your
side, Orange experts advise you and provide technical sup-
port in shop with nine dedicated “Espaces Services”.

Small Business

Baloise Agence Steinsel

Representative: Damien Laugier

Title: Agent Principal

50, rue des Prés pad o
{\-Baloise
Tel.: (+352) 621 466 708

Fax: (+352) 27 84 92 87

Email: damien.langier@baloise.lu
www.baloise.lu

Yum! Restaurants International

Representative: Michael McAuliffe
Title: Finance Manager

463, avenue J.F. Kennedy

-1855 Luxembourg

Tel.: (+352) 26 00 52 62

Fax: (+352) 26 00 58 15

Email: michael.mcauliffe@yum.com

www.yum.com
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PayPal
PayPal (Europe) S.ar.l. et Cie S.C.A.

Representative: Sarah Clark

Title: Senior Director, Strategy, EMEA
22-24 boulevard Royal

L-2449 Luxembourg

Tel.: (+352) 26 63 92 05

Email: sarclark@paypal.com
www.paypal.com

At PayPal, we put people at the center of everything we do.
Founded in 1998, we continue to be at the forefront of the digit-
al payments revolution, giving people direct control over their
money. Through our innovations, we make life better for our
over 148 million active accounts in 26 currencies and across
193 markets, processing more than 9 million payments daily.
An eBay Inc. (Nasdag: EBAY) company, PayPal is the faster,
safer way to pay and get paid. The service gives people sim-
pler ways to send money without sharing financial information,
and with the flexibility to pay using their account balances,
bank accounts, credit cards or promotional financing.

Edev S.ar.l.

Representative: Andy Homer
Title: Finance Manager

5c¢, rue Eugene Ruppert
L-24583 Luxembourg

Tel.: (+352) 621 188 705

Fax: (+352) 27 00 91 92 39
Email: ahomer@edev.lu




St George’s

International School, Luxembourg
A.S.B.L.

INnspiIring
cach individual

Our well-resourced environment enables us to offer an engaging, rich
and diverse education catering to the individual strengths of students
between the ages of 3 and 18+.

We believe that learning should be accessible to everyone, with each
student able to find the tools and opportunities they need to achieve their
full potential within a vibrant, supportive community.

To find out more or to schedule a school visit, see our website
www.st-georges.lu or email admissions @st-georges.lu

S' George’s International School, Luxembourg

St George’s International School, Luxembourg ASBL AC h 1 (& V]n g pO T crl f ] a]
11 rue des Peupliers, L-2328 Luxembourg
through challenge and care.

www.st-georges.lu
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Several schools in the Grand Duchy, both public and private, offer international
and English language education. However, in order to cover the growing needs of
expats and maintain Luxembourg’s attractiveness as a business location, more

solutions are necessary.

For families relocating to Luxembourg, finding a school com-
patible with their financial resources as well as their children’s
needs and language capacities isn't always straightforward.
While it is generally not a problem for young children to pick
up on new languages and integrate into the local, multiling-
ual school system, older children often find it difficult. At
the secondary level, if they don’t speak German, it's a Her-
culean task. Parents—many of whom don’t master the
local languages either and thus can’t help their children with
homework—naturally seek other solutions, turning to schools
offering international and English language education. This is
also a frequent choice for expats arriving in the middle of a
school year or with short-term contracts, no matter what age
their children are, as this type of schooling makes transitions
from one country to another easier.

The difficulty of integrating into the Luxembourgish school sys-
tem or matching its curriculum with future relocation plans is
not the only reason why an English-based schooling seems so
appealing, however. Parents are more set than ever on giving
their children the best opportunities in life, and being able to
command the English language has become an increasin-
gly important component of that quest. The Luxembourgish
public schools can boast of having an impressive trilingual
curriculum, but this also means they do not introduce English
until the second year of lycée (secondary school). There is
also the case of expats set out to stay for a longer period in
the Grand Duchy. Many choose the public school system in
primary school for financial reasons but also to assure a
better social integration of their children in Luxembourg and to
“give” them three new languages before moving them over to
an English-speaking school system in secondary.

Whatever the reasons, the fact is the demand for English
language education has increased steadily over the last few
years. Not even the financial crisis has decreased the activity
in the admissions offices of the International School of Luxem-
bourg (ISL) and St George’s International School, despite tui-
tion fees mounting to 18,115 EUR and 14,265 EUR per year for
the final class levels at each school, respectively. Both schools
have even had to add new buildings regularly to keep up with
the growing student body. ISL inaugurated its impressive new
Lower School last year, and yet ISL Director Chris Bowman
admits the school will reach full capacity soon, stating, “We
expect ISL to reach full capacity in three to four years. We
are already close to structural completion. After the 2014-15
school year we will only have to hire one more teacher in the
Lower School, and we will have six classes in every level up to
grade 10.” Further expansion on the campus is not possible
and even if it was, it wouldn’t be a viable option. “We can ac-
commodate 1,420 students in all, and | don’t believe a school
like ours should be bigger.”

At St George’s, the primary school is virtually full; plans for
implanting an additional building for the secondary school are
well underway. “We hope it will be in place by next school
year,” says Principal Christian Barkei. “The Luxembourgish au-
thorities are very supportive and accommodating, and once
the green light has been given, things happen very quickly.”
Even so, the new building will only accommodate around 100
additional students.

Well aware that international schools are part of Luxembourg’s
attractiveness, the Luxembourgish government supports both
ISL and St George’s generously. They receive subsidies to-
wards the payment of operating expenses, and the state also
steps in every time new extensions to the schools are built.
Together, ISL and St George’s have close to 2,000 students
enrolled, representing 50 different nationalities, over half of
which are not native English speakers but learn the language
upon arrival in the schools via specific English as an Add-
itional Language (EAL) programs. However, expats arriving to
Luxembourg find many class levels have a waiting list; with
both schools rapidly reaching full capacity, getting into one of
these sought-after establishments will obviously not get any
easier in the future.

“From a business perspective, it can be very frustrating for
people arriving and not being able to get in. You only get one
chance with education at this age,” says Barkei. “We always
encourage parents of potential students to come see us no
matter what. We do have spaces in some classes, and there is
always a certain degree of turnover.”

Bowman mentions the same turnover. “People should never
say ‘there’s no point in trying to enroll.” They should stay in
touch with the school and if their admission is accepted, it's
crucial to get the paperwork in as soon as possible.”

But even if there were enough spaces in the international
schools to satisfy all the demands, not all expats would have
the financial resources to send their children there. In addition
to supporting the private schools offering an English language
education, the Luxembourgish government has recently de-
veloped a more varied school offer for non-native children, for
example, by opening international classes in public schools.

The first Luxembourgish school to offer an English language
secondary program was the Athénée, where international
classes leading up to the International Baccalaureate (IB)
diploma were introduced in 2008. This year, 45 students
enlisted to take the admissions tests, for 12 spaces. “The IB
program is very demanding,” says Jean Kirier, IB Coordinator
at the Athénée. “We are often confronted with students who
don’t have the sufficient level in maths and we can’t take them.
The level in French for the IB also often turns out to be too
difficult for our American students, for example.” This year,
15 IB students graduated from the Athénée (with an above-
average score of 34.5 points); next year there will be more.
“Our IB classes have gotten bigger, but there is always a
waiting list. Maybe when our school has finished being reno-
vated, we'll be able to accommodate more students,” Krier
continues. “It’s safe to say, however, that there are not enough
educational solutions in Luxembourg.”

The Lycée Technique Michel Lucius started setting up its
first international classes in 2011 by request of the Ministry of
Education. School Director Pascale Petry was delighted with
the opportunity. “Our school and staff have always worked
on integrating all our students and responding to their indivi-
dual needs,” she says. “Diversity is a challenge but also a big
asset.”
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The school now offers English-speaking classes from class
7 through class 1 (U.S. equivalent of grades 6-12), preparing
students for the International General Certificate of Secondary
Education (IGCSE), AS and A-levels. “Our aim is to include
160 students in our English-speaking program,” says Petry.
“Thanks to our dedicated staff, the cooperation of the parents
and support of the Ministry and its services, I'm confident
about the success of our students.”

Despite these excellent solutions for parents seeking English
language education, it is unfortunately still not enough. Every
year, 800 new students, ages 12-16, arrive to Luxembourg;
businesses wanting to expand their activities here find that
the lack of schooling solutions hinders their growth. In a sur-
vey released earlier this year by the Ministry of Education, in
which companies and employees were asked about schooling
needs, 90% of the responding companies said an English lan-
guage system would increase relocations to Luxembourg and
66% believed the schooling issue affected their company’s
growth here. As for the employees, 87% said the language is
the greatest difficulty within the Luxembourgish system, and
89% stated they would have considered the Luxembourgish
public school system had there been an English language op-
tion.

Several meetings were held to prepare the survey and discuss
the results, one in which representatives of Amazon (currently
800 employees with 440 children schooled in Luxembourg)
expressed their concerns about not being able to implant a
unique head office in the Grand Duchy in 2016 because of the
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Photo: Chris Starr, ISL

schooling situation. Other international companies voiced their
distress through the questionnaires, saying it was becoming
increasingly difficult to attract talent and expand their activities
in Luxembourg due to the language difficulties in the public
school system, lack of placements in the private and European
schools, and costs.

In May this year, the Ministry of Education signed a convention
with the European schools in Luxembourg, thanks to which
100 more spaces in the English and French sections were
added for students whose parents do not work for a European
institution. The Luxembourgish government has promised
more such steps to answer the needs of the growing diversity
of its student population (see our interview with Minister of Edu-
cation Claude Meisch). For the business community however,
more solutions are needed in a near future, but which ones?

Building a new international school is one of the ideas supported
by Bowman. He says, “My understanding is that the demand for
English language education will continue to expand. So if Luxem-
bourg and the business community found it useful—and if the
government, organization or a group of organizations came toge-
ther to build a new campus with another 1.000 students—ISL
could run it. We already have the structure and could appoint a
campus head, get the accreditations, etc. We could guarantee
the same high level of education. The campus could be built in
several phases or all at once and contain different types of cam-
puses, one focused on math and sciences and another on arts,
for example, or one IB campus and another oriented on technical
apprenticeships, but still with a high level curriculum.”



Barkei has a similar idea, stating, “We could build another St
George’s, so we could accommodate 800 students in second-
ary and 800 in primary, but in two different schools to keep a
structure where no one gets lost in a crowd and where we can
continue giving a personalized education.” There could even,
theoretically, be room for the two St George’s schools in the
same current location.

“Such developments should, however, be done step by step,”
Barkei adds. “It’s important to consider the impact on the local

SPECIAL FEATURE
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community. The issue with the international business comm-
unity is that many expect to move to a new country and see
everything working in the same ways as where they came
from. It’s important to be accommodating, open and also
adapt to the local situation. If everybody works together, it's
more likely there will be results.”

Secondary English-Language Education in Luxembourg

International School of Luxembourg (ISL)
Diplomas offered: IGCSE and IB
www.islux.lu

St Georges International School
Diplomas offered: IGCSE and A/AS levels
www.st-georges.lu

Athénée
Diploma offered: 1B
www.al.lu

Lycée Technique Michel Lucius
Diplomas offered: IGCSE and A/AS levels
www.ltml.lu

English Section at the European School
Diploma offered: European baccalaureate
www.euroschool.lu

Lycée Technique du Centre
Diploma offered: IB
www.ltc.lu

Waldorf School Luxembourg
Diploma offered: 1B
www.waldorf.lu

IGCSE = International General Certificate of Secondary Education
IB = International Baccalaureate
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Interview with Claude Meisch
Minister of Education, Children & Youth

Minister Claude Meisch
Photo: Courtesy the Ministry of Education, Children & Youth

In a few years—and even now for some grade levels—
the schools offering an English language education in
Luxembourg will reach full capacity. Should opening a
new international school be considered?

These past years, the Luxembourgish public school
system has considerably expanded its educational
offering to meet the needs of the increasingly diverse
student body. In what concerns English language
education for example, international classes leading
up to the IB diploma have been introduced in the
Athénée, while the Lycée Technique Michel Lucius
offers classes leading to IGCSE, AS and A-levels.
These offers will be expanded further according to
the needs we identify. As for the creation of private
schools, it does not fall within the responsibility of the
Luxembourgish authorities.

Should more efforts be made to include non-national
students towards the Luxembourgish public school
system instead? If so, which changes should be made
to make their integration easier?

Luxembourg must propose a public school that meets
the needs of its residents. One of the priorities in the
coming years will be to balance multilingualism and to
adapt the offer and the language requirements to the
linguistic reality of our student body. We will especially
encourage language skills early on in childcare facili-
ties, identify ways to consider the individual profiles
when the children start reading and writing, expand
the number of insertion classes, increase the offer of
vocational training in French, etc. The public school in
Luxembourg is still considered to be a model for lang-
uage learning in Europe, but it is essential that this
model remains accessible for all profiles and doesn’t
penalize certain categories. Our multilingualism must
be an asset, not a factor of exclusion.

connexion | Q3 2014 | www.amcham.lu

Will there be international classes like the ones in the
Lycée Technique Michel Lucius opened in other scho-
ols?

Yes, we will expand the offering of such classes. To
start with, from this 2014-15 school year, the Lycée
Technique Michel Lucius will offer these classes all
the way from the seventh form and up [grade 6-12
in the U.S. system], which is earlier than previously.
Thanks to a convention with the Luxembourgish
state, the European Schools in Kirchberg and Mamer
will also offer more spaces in the English- and French-
speaking sections. These will be open to ‘Category III
children, whose parents do not work for a European
Institution.

The ever-increasing tuition fees in the international
schools have become a problem for many families.
As the Luxembourgish government subsidizes these
schools, do you consider intervening in any way to
impose a maximum ceiling or otherwise preventing
these schools from further becoming “elite establish-
ments” for high-earning expats?

It is not the role of the Luxembourgish government
to intervene in how the private schools fix their tuition
fees. It is our responsibility to offer a public school
system where every student has the possibility to suc-
ceed, no matter which language is spoken at home.
The diversity of our students’ mother tongues remains
the biggest challenge of the Luxembourgish school.

The business community often voices concerns
about the lack of English-language education, point-
ing out that it affects Luxembourg’s attractiveness as
a location for international business location. What is
your feeling about that?

| completely agree that a high-quality educational
offering is an important element for companies, in-
vestors or scientific experts who consider settling in
Luxembourg. However, | don’'t have the impression
that Luxembourg currently lacks such educational
resources. Our public school has always shown suffi-
cient flexibility and adjusted to the growing diversity of
its students. We can offer the IB in English at the Ly-
cée Technique du Centre as well as at the Athénée du
Luxembourg; there are the English language classes
at Lycée Michel Lucius, the German-Luxembourgish
Lycée at Perl, the English language classes at Lycée
Michel Lucius, expansion of welcome and insertion
classes, etc. That being said, it's true that along with
the efforts made to integrate foreign students who stay
in Luxembourg, we will also have to offer solutions for
the young people who only reside here temporarily
and then leave to continue their schooling in other
countries. Furthermore, in addition to the challenge of
managing the diversity within our system, we should
not lose sight of our ambition to give the best students
the necessary conditions to obtain academic success
and access prestigious academic curricula.
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Bangladesh Challenges

By Natalia Pikna, Delano

Photo: Benjamin Champenois

Ambassador to Bangladesh Ismat Jahan recently spoke about the challenges faced by her country as a developing economy

Speaking at an ABAL luncheon at the Sofitel Kirchberg in June, hosted by AMCHAM and the
Bangladesh Business Chamber of Commerce Luxembourg (BBCCL), Bangladesh Ambassador
to Luxembourg Ismat Jahan discussed the challenges faced by her country in developing into a

middle-income economy.

Ambassador Jahan is also the Ambassador to the EU, Bel-
gium and Switzerland and said she therefore did not get to
visit the Grand Duchy as often as she would like. But she has
made good contacts in Luxembourg with AMCHAM'’s Paul
Schonenberg, BBCCLs Roy Suhash and the Consul to Ban-
gladesh, Thierry Reisch, all of whom were at the luncheon.

Ambassador Jahan stated that Bangladesh’s issues include
a poorly educated workforce, natural disasters, lack of invest-
ment and unemployment.

Nonetheless, the country has enjoyed economic growth of 6%
over the past decade, and Millennium Development Goals—
such as empowerment of women, gender equality, and elimi-
nation of starvation—are being achieved. Development in the
telecommunication sector has also brought socioeconomic
progress. The ambassador stressed that help from the EU,
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including an EBA (Everything But Arms, an EU initiative) tariff
exemption on exports, has greatly contributed to the economy.

However, Luxembourg has yet to expand its investment in
Bangladesh, and Ambassador Jahan wants to encourage the
government here to help with energy development, transport
and investment in technological education and training. She
added that a double tax treaty and an agreement with Cargo-
lux are still in the hands of the Luxembourg government and
would constitute a great help towards further developing
Bangladesh’s economy. The ambassador believes investment
in the economy and infrastructure to cope with natural disas-
ters should occur simultaneously, helping Bangladesh rely on
“trade instead of aid”.
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Data Management:
A New “Natural Resource”
for Luxembourg?

By Bharat Madan, EY Luxembourg

The term “digital world” is no longer used by analysts who try
to forecast how fast technology will change the world. As we
are all now part of a digital world, we are unknowingly and
seamlessly becoming addicted to technologies without even
realizing our connection to them.

The intrusion of social media into our lives, easy-to-use smart
phone applications, interconnected business applications
facilitated by cloud computing and the Internet of Things
are all evidence of our connection with these systems as we
consume and generate a large amount of information across
the web.

Our interactive engagement has made the data we consume
an essential commodity in both developed and developing
economies. Such data has thus been termed the next natural
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resource for these economies. Business entities of all kinds
also use data in different forms and stages to support their
operations. Data insights are now used to bridge the gap
between buyer and seller, bringing markets to the optimum
level—almost like the invisible hand theory described in Adam
Smith’s The Wealth of Nations.

As new technologies are evolving rapidly and meeting mil-
lions of consumers’ needs every day, it is far more complex
to manage the mass of data created and consumed, which is
increasing at an ever faster pace. On the other hand, this re-
cent demand has generated new business models for mana-
ging data via data centers, cloud services and other solutions,
and created an immediate need for putting in place proper
measures and controls to manage data internally, both at the
business and the governmental level.



Overall, there is scope for entities that can provide a strong
set of services for managing data while supporting not only IT
businesses but also other business industry sectors.

What about Luxembourg?

With ever-changing regulation and fierce competition, the
Grand Duchy has already started looking ahead to reinvent
itself as a strong base for [T services. The significant step to-
wards digitalization in banks and industrial companies, as well
as the establishment of new standards for social media and
the increasing use of the cloud, has created new opportunities
for Luxembourg, which has already started demonstrating a
leading position in that sector. However, if one can argue that
data management needs are driven by technologies, we must
also admit that it goes far beyond that, as it also implies re-
gulatory concerns, standardization, security frameworks and
governance of data. Here are a few examples of the benefits
Luxembourg has to offer:

e Business entities and consumers have strong confidence
in “brand Luxembourg” due to quality infrastructure and
progressive policy implementation from the government.

e |uxembourg has a high-quality network of necessary in-
frastructure. This includes data centers with secure pro-
perties, power and energy availability, high-speed data
connectivity (e.g., satellites, high-speed cable networks
and telecommunication setup).

e The stable economy is a contributing factor in attracting
stakeholders to invest in the country. The era of e-com-
merce, e-payments, mobile banking, data centers and

INFORMATION TOOLBOX

software-as-a-service firms establishing their offices in
Luxembourg gives the country a distinct advantage. The
government is undeniably one of the best sales represen-
tatives of our ICT and data management state-of-the-art
infrastructure.

e The regulatory framework in Luxembourg is characterized
by proactive efforts to strengthen standards and com-
pliance requirements for business entities and consumers.
The regulatory excellence also aims at promoting Luxem-
bourg as a technology hub in the European Union.

e Luxembourg has a large and highly qualified workforce.
Ideally located in the heart of Europe, the Grand Duchy
is unique in its ability to bring together talented expats—
including experts in data management, IT, the regulatory
environment, as well as data scientists—from neighboring
countries or even further afield.

There are many advantages for Luxembourg to gain in posi-
tioning itself as a leader in providing services related to data
management. However, the country should focus its attention
on adopting the correct strategy to meet the upcoming needs
concerning data management. It is not merely a question for
companies to clean their data if they want to operate safely and
remain compliant, but also to leverage on their existing pool
of data to generate valuable business insights and become
more competitive. If managed properly, data is indeed like
a natural resource. With the support of stakeholders includ-
ing technology companies, industries, regulators, investors
and consumers, Luxembourg can become a leading incuba-
tor for data management services.
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U.S. Managers and the AIFMD:
A Luxembourg Perspective

By Max Welbes & Jéremy Muszkatblit, MINKS

Since July 22, 2014, the grandfathering period under the law
dated July 12, 2013, (the “AIFM Law”) implementing the Euro-
pean Directive on alternative investment fund managers (the
“AIFMD”) has come to an end. AIFMD has fixed a higher stan-
dard of supervision on the distribution and management of
investment funds (“AlFs”) within Europe. In exchange, AIFMD
facilitates marketing on a cross-border basis through the
implementation of the European passport. Such a European
passport is already available to EU fund managers but is not
yet available to non-EU managers. Nevertheless, the AIFM
Law already imposes new constraints on non-EU managers
which market their AlFs to Luxembourg investors on the basis
of the private placement regime. Unless they benefit from an
exemption under the AIFM Law, U.S. fund managers (the “U.S.
Managers”) will therefore have to adapt themselves to the new
requirements of the AIFM Law if they want to continue to pri-
vately place their AlFs to Luxembourg professional investors.

Exempted U.S. Managers

U.S. Managers will be able to continue to manage their AlFs
without taking into consideration the AIFM Law (or at least on
a limited basis) if they either can rely on one of the two exemp-
tions foreseen under the AIFM Law or if they do not perform
any marketing activities in Luxembourg.

Full exemption: end-of-life AlFs

U.S. Managers managing solely closed-ended AlFs which
have Luxembourg investors will not fall within the scope of the
AIFM Law, provided such AlFs have all been launched before
July 22, 2013.

Article 58 (3) of the AIFM Law states that “AIFMs in so far as
they manage AlFs of the closed-ended type before 22 July
2013 which do not make any additional investments after this
date may continue to manage such AlFs without being author-
ized under this Law.”

A management of such AlFs is still possible, even on an ad
aeternum basis, but only to maintain the value of the under-
lying portfolio. For example, in real estate AlFs, capital calls are
still permitted but solely to refurbish an existing real estate or
to pay outstanding debts.

Partial exemption: AlFs whose fund
raising period is over

U.S. Managers may also benefit from a partial exemption if
they manage solely closed ended AlFs (i) whose fund raising
ended before the July 22, 2011, and (ii) which terminate on July
22, 2016, at the latest.

Contrary to end-of-life AlFs, such AlFs may still be actively
managed. Therefore, U.S. Managers will have to comply with
the annual reporting and asset stripping rules of the AIFM Law
(please refer to the “Luxembourg National Private Placement
Regime” section as follows for further details).
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Out of scope: reverse solicitation

U.S. Managers that do not perform any marketing activity in
Luxembourg will fall out of scope of the AIFM Law.

Under the AIFM Law, “marketing” is defined as “a direct or
indirect offering or placement, at the initiative of the AIFM or
on behalf of the AIFM of units or shares of an AlF it manages
to or with investors domiciled or with a registered office in the
European Union”.

The U.S. Managers have hence to prove that all Luxembourg
investors subscribed at their sole initiative without any direct
or indirect solicitation from U.S. Managers. To facilitate such
evidence, the subscription agreements should include speci-
fic representation and warranties. We are not certain that this
represents a viable business plan in order to collect European
money in the long term.

If U.S. Managers cannot benefit from either exemption to the
AIFMD, they will have to comply with the Luxembourg private
placement regime.

Luxembourg National Private
Placement Regime

Non-exempted U.S. Managers grandfathering rules expired
on July 22, 2014. From then on, they need to benefit from
the comply with Article 45 of the AIFM Law which entails the
following:

Notification Requirement

U.S. Managers must notify the Luxembourg financial regu-
lator the Commission de Surveillance du Secteur Financier
(the “CSSF”) about their marketing activities. Such notification
does not constitute an approval. It is an administrative forma-
lity whereby the U.S. Managers warrant that they will comply
with the provisions of Article 45 of the AIFM Law. The notifica-
tion form is available on the CSSF website.

Cooperation arrangements

Article 45 of the AIFM Law subjects the marketing of AlFs by
non-EU fund managers to the existence of cooperation arrange-
ments between the supervisory authorities of the non-EU fund
managers and the CSSF as well as:

e jf the fund is established in a non-EU member state,
between the CSSF and the competent supervisory author-
ities of the country where the fund is established; or

e jf the fund is established in another EU member state,
between the supervisory authority of the non-EU fund ma-
nager and the competent supervisory authorities of such
EU member state.

Then cooperation arrangements already exist between four
American authorities (SEC, Fed, CFTC and OCC) and the
CSSF.
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Target investors

U.S. Managers will be able to privately place their AlFs solely
to professional investors (as defined in MiFID).

Annual Report

U.S. Managers will have to issue an annual report to the atten-
tion of their Luxembourg investors.

Article 22 AIFMD details the content of such a report. On one
hand, the content is very similar to what U.S. Managers are
used to supply to their investors (e.g., balance sheet, income
and expenditure account, report on activities, etc).

On the other hand, such a report will be a major change for
U.S. Managers as the AIFM Law imposes to disclose informa-
tion on “the total amount of remuneration for the financial year,
split into fixed and variable remuneration, paid by the AIFM
to its staff, and number of beneficiaries, and, where relevant,
carried interest paid by the AlF”.

Disclosure to investors

Upon demand from their Luxembourg investors, U.S. Mana-
gers must provide additional information.

Article 23 of the AIFMD gives the list of such information. It
covers most of the information that an investor would expect
to find in a PPM business plan or track record (e.g., investment
policy of the AIF, valuation procedure, past performance, last
available NAV, information on the investment manager or total
expense ratio). In addition, however, the AIFM Law imposes a
higher level of transparency to what U.S. Managers are used
to, notably with respect to preferential economical treatment.

Even if an investor does not benefit from an MFN (e.g., most
favourite nation) clause, the U.S. Manager will have to supply
its Luxembourg investors, upon demand, with information on
preferential economical treatments. Although the level of inform-
ation remains general, the U.S. Managers will have to rethink
their current business model of side letters. The U.S. Manager
will have to disclose:

e Information on the existence of preferential economical
treatments: such information may consist in a list of the
categories of preferential economical treatments that may
or have been granted,;

e Details on the preferential economical treatments: a high-
level description should be sufficient; for example, in case
of fee rebates, the description may be limited to the range
of such fee rebates, e.g., 0.5-2% of the management feg;

e The type of investors that benefit from such preferential
economical treatments: there is no need to disclose the
name of the beneficiaries. A general description should be
sufficient; for example, fee rebates have only been granted
to institutional investors that have invested at least 20 mil-
lion USD;

e The legal or economic link between the fund/U.S. Mana-
gers and the investors that benefit from such preferential
economical treatment: here also no need to be too speci-
fic. Mere information that part of the beneficiaries belongs
to the same group as the investment manager, or are co-
investors in the underlying assets, should be sufficient.

Reporting to the CSSF

U.S. Managers will be subject to some reporting duties to the
CSSF for the AIF they place in Luxembourg. The content and
frequency of such reporting will vary depending notably on the
size, investment policy and leverage policy of each AlF.
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Such reporting might trigger some operational issues and
thus create additional costs for U.S. Managers. The format of
such reporting must comply with the requirements imposed
by ESMA, the European financial supervisory authority. U.S.
Managers might need to appoint a Luxembourg local service
provider to perform such reporting.

Asset stripping rules

U.S. Managers are subject to a notification obligation to the
CSSF whenever they:

e acquire a stake of at least 10% of the voting rights in a non-
listed EU company; or

e increase or decrease their participation in such EU non-
listed company to 10%, 20%, 30%, 50% and 75% of the
voting rights.

The U.S. Managers must also inform the non-listed company
and its shareholders from its investment and ensure that the
board of that company also informs its employees. The U.S.
Managers will also have to make its best effort to include, in
the annual report of the target company, information on the
development of the company’s business and to ensure that
such report is made available to the employees of the com-
pany.

U.S. Managers must also apply asset stripping rules. In each
non-listed EU company controlled by an AIF managed by a
U.S. Managers, the U.S. Manager must make its best effort to
prevent distributions, for a period of 24 months following the
investment, which would have for consequence that:

e the net asset of the company would fall below its subscri-
bed capital plus those reserves which may be not distribut-
ed in accordance with local laws and articles of incorp-
oration; or

e such distribution exceed the amount of the profits at the
end of the last financial year, plus any profits brought
forward and sums drawn from reserves available for this
purpose, less any losses brought forward and sums
placed to reserve in accordance with the law or the articles
of incorporation.

What’s next?

U.S. Managers benefit for the moment from a lighter regime
compared to the one applying to European fund managers. As
of July 2015, U.S. Managers could be able to benefit from the
European passport (if the European authorities decide so and
at the cost of complying with all the provisions of the AIFMD).
As of July 2018, U.S. Managers will probably have to comply
in full or to stop the marketing of their AlFs within Europe. Full
compliance with the AIFMD wiill significantly change the bus-
iness model of U.S. Managers.
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MEMBER SPOTLIGHT

Team Building: A Trusted
Tool in Times of Crisis

By Dr. Christelle Mescolini, MindForest Academy of Change, & Dr. Michaél Bénédic, MindForest People & Change

lllustrations: Touch of Content, MindForest
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Whether it’s Qi-Gong, improvisational theatre, a photo story
exercise or even team cooking, there are a multitude of act-
ivities, which can make team building refreshingly different.
However, let’s not forget that the aim of team building is not to
transform a company into a playground! In fact, this concept,
imported from the U.S. in the 1980s, constitutes a tool of in-
credible richness and potential and, as such, has been im-
plemented by many companies. While creating a mixture of
actions, emotions and communication, the exercise serves to
unite the workforce through experience, inevitably creating not
only a lasting impression, but also generating a genuine sense
of dynamism among the participants.

In times of uncertainty, when fear and confusion risk degen-
erating into an overall feeling of demotivation, the undoubted
value of this tool becomes particularly apparent. Team building
has certainly gained popularity in the context of major internal
changes, such as mergers and reorganizations, when it acts
as a catalyst on the three essential levels of commitment: ident-
ification (with), coordination (of) and the creation of a sense of
belonging (to).

Team building can also be used to reinstate or uphold a pos-
itive team image and reconstruct a strong sense of belonging,
regardless of constantly changing external influences. It offers
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the chance to assess one’s current personal position within a
team and then to work on how this relationship should deve-
lop in the future. Such recognition of the team itself creates a
feeling of confidence within the team and greatly increases the
ability for those individuals to work together.

Team building also offers the ideal opportunity to dismantle
internal divides, the so-called “us versus them” mindset, which
so often characterizes a post-merger environment. In the
course of a wide variety of educational activities—by exchang-
ing views, sharing and experiencing something together, let-
ting emotions run free, etc.—the participants discover what
they have in common, discuss the company’s values and re-
discover the pleasure of spending time together.

Furthermore, by combining their aptitudes and their will to
succeed, they emerge as a strengthened group capable of
creating a joint vision. The mere fact that they have created
something together generates a high degree of self-esteem
and provides concrete proof of what they are really capable;
this can, in turn, be transposed to everyday situations and
company projects.

Inevitably, when a company goes through a difficult period,
it often has negative consequences on the overall sense of
orientation, increasing the tendency of each employee to
concentrate on his/her own issues. In this context, the fos-
tering of collective sensemaking among the employees is of
particular importance. In fact, a sense of solidarity and the will
to tackle the problem together can only be achieved when a
certain level of common comprehension of the situation that
the company is currently facing has been achieved. For this
reason it is necessary to work together to construct a sense
of shared representation based on meaningful exchanges with
other colleagues.

Team building is a recognized method of encouraging collect-
ive sensemaking based on a range of activities designed to
enable employees to find out more about themselves, to take
the time to gain a new perspective and to share a moment of
pride at the outset of this common experience.

By providing the means for participants to surpass themselves
for the good of their team and to feel a real sense of achieve-
ment in doing so, team building helps employees to rediscov-
er what identifies them with their work and even provides the
basis for any future redefinition of their common future with
the company.

As Peter Senge, the “father” of The Learning Company, said,
“When individuals share experiences and work together, this
constitutes the key to creativity and progress. The intelligence
of the whole is based on such joint action.”
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Managing Change
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“As in construction, team build-

ing not only relies on sand and

water. This type of project

aims to change, improve or

strengthen the elements that

are already in place. For this

reason, the main focus should

be on collaboration and solid-

arity, which is as much a key to

the success of the process as

mortar is to the construction

of a wall. Ideally, team build-

ing should also provide several benefits aside from
creating a collaborative atmosphere: it should enhance
motivation and ensure that team members support
one another in the pursuit of individual and collective
goals. Team building helps to defuse conflict in a team
or support on-boarding of new team members when
companies merge or reorganize. Throughout its his-
tory, the BNP Paribas Group in Luxembourg has a long
tradition of incorporation; in this context, team building
has constituted a milestone in the success of our bus-
iness development. Whether in the context of offsite
immersion in a Luxembourg castle, building log cabins
in the Ardennes or playing drums in a large garden,
these are all examples of the team building success
factor, which guarantees the achievement of targeted
goals, all while having fun together!”

—Frédéric Hiéronimus, Senior Head of Training, BNP
Paribas Group Luxembourg
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The members of the winning team Jaunty Juanjuta accept their prizes.

Discover Luxembourg:
A Popular Day of Fun
for Families and Friends

Text & photo: Geoff Thompson, The Luxembourg Chronicle

The seventh edition of Discover Luxembourg took place on
September 6 and was a resounding success with over 50 dif-
ferent teams participating, many of which registered on the
day of the event.

The event consisted of a series of stations situated around
different iconic parts of Luxembourg City. Each team was
provided directions which they followed through the streets of
Luxembourg in order to “discover” the Grand Duchy’s capital.
While transiting between stations, teams had to either answer
questions or complete a challenge in order to earn points.

Teams could choose between two different routes—Family or
Corporate (distances of 6 km and 9 km, respectively).

Challenges were fun and varied—from quizzes, wine and blind
food tasting to creative photo contests, a wooden plank race
against time and rugby training exercises. Challenges not only
tested the participants physically; teams were also required to
“put their thinking caps on”, combining creativity, knowledge
and outdoor activities all in one, all the while encouraging
teamwork.
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The event concluded with an announcement of the final re-
sults and the awards ceremony. Team Jaunty Juanjuta took
first place overall, also winning the Corporate category with
925 points. The Green Team won the Family category, placing
second overall with 915 points.

The organizer and main sponsor of the event, BGL BNP Pari-
bas, treated the overall winners to a bonus prize: the traditional
Tour de France Maillot Jaune (yellow jersey). The main orga-
nizer, Geoff Thompson, thanked all sponsors and volunteers
for their hard work and encouraged them to partake again in
next year’s version.

This year, Discover Luxembourg contributed to the Schengen
Peace Foundation, that organizes the World Peace Forum
(WPF), aimed at fostering prolonged peace specifically in Eu-
rope. Aditha Sharma of the WPF explained that the organiza-
tion would like to encourage the introduction of a Ministry of
Peace in governments.
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Making ADEM Work for You & Your Company

Photos: Stephen Roberts

This event covered the ins and outs of ADEM: for employers and potential employees alike. This
event was cofinanced by the European Fund for the Integration of Third-Country Nationals and
the Luxembourg Reception and Integration Agency/Ministry of Family and Integration (OLAI). It
was held in partnership with the Bangladeshi Chamber, Indian Business Chamber of Luxem-
bourg, Irish Chamber of Commerce, Luxembourg-Poland Business Club and the Netherlands
Handelsforum.
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COMMUNITY NEWS Making ADEM Work for You & Your Company (Cont’d.)
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“During this highly informative event, we saw the integrated and modernized
approach ADEM is taking to develop employment in Luxembourg. For employers,
ADEM’s bespoke and complimentary service in selecting and training the ideal
candidate, coupled with its reemployment aid, offers an incentivized and significant
opportunity for companies to invest in good people.”

—Noelle van Lonkhuyzen, The Corporate Horse Listener™

Following this event (as of July 28), ADEM started to offer special support
hotlines for its anglophone clients. These hotlines are available Monday
through Friday, 8:00 a.m.-12:00 p.m. (hoon) and 1:00-5:00 p.m.

For job-seekers: (+352) 247-88888
For employers: (+352) 247-88000

OFFICE LUXEMBOURGEOIS
DE L'ACCUEIL ET
DE UINTEGRATION

connexton | Q3 2014 | www.amcham.lu



Luxembourg
School
for Commerce
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COMMERCE
LUXEMBOURG

LSC

Business Education & Training

Votre formateur pour la réussite

The LSC is the Chamber of Commerce’s continuing vocational education and training department,
answering the evolving qualification and skills needs of Luxembourg’s companies.

ACCOUNTING

Accounting crash course October 14, 2014
Accounting system and software — Introduction to Sage BOB 50 October 6, 2014
LAW

Company Law Crash Course October 8, 2014
Labour Law November 18, 2014
ECONOMY

Exploring the social, political and business environment of Luxembourg November 3, 2014
TAX

Introduction to Luxembourg VAT November 11, 2014
HUMAN RESOURCES AND TRAINING

NEW Payroll essentials October 10, 2014

EXPLORING THE SOCIAL, POLITICAL AND BUSINESS ENVIRONMENT OF LUXEMBOURG

The LSC is partnering with the American Chamber of Commerce in Luxembourg (AMCHAM) and the Office
Luxembourgeois de I’Accueil et de I'Intégration (OLAI), to offer a series of courses on Luxembourg’s economy
and its institutions. This evening class will start on November 3, 2014, and meet on a weekly basis.

The course is especially targeted at foreign residents and professionals with English as a first or second language
who are interested in better understanding Luxembourg’s economy and the national economic news. Particular

emphasis will be put on critically assessing the results, i.e., the outcomes and impact of the national policy-making
process. Where possible, considerations as to how the existing democratic gap and the current institutional settings

affect policy outcomes will be made.
OFFICE LUXEMBOURGEOIS g:r
° o¢ UinTERATION AMCHAMD LUXEMBOURG

Information and registration: www.Isc.lu

7, rue Alcide de Gasperi T: (+352) 42 39 39-220 W: info@lsc.lu
L-2981 Luxembourg F: (+352) 42 39 39-820

www.rosedeclaire.lu
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COMMUNITY NEWS

AMCHAM Summer Barbecue

Photos: Jean Batal

AMCHAM celebrated the start of the summer with a barbecue at Mercure Kikuoka Golf Club.
The event included a tombola.

1

Paul Schonenberg, Marta Sanchez Pichel, Natalia Durus

! 'l‘ %
1 \’e}‘ ;* L

James O’Neal (AMMC Law), Paul Schonenberg (AMCHAM), Claude Hubert

e LY

Jed Grant (Sandstone), Dilek Ayaydin (AMCHAM)

“The barbecue involved friendly and
funny people, drinking beer and wine,
eating sausages and enjoying the in-
coming summer time.”

—Artur Sosna, Berlitz

Fonds Européen d'Intégration DE LUACCUEIL ET
DE LUINTEGRATION
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Berlin,
26 June 1963

US President John F. Kennedy is received

by the people of Berlin. In his famous address

at the Brandenburg Gate, he particularly spoke

about the prospects for a just peace.

Discovering the milestones of European history
to help shape the future of Europe.

www.cvce.eu

Centre Virtuel de la Connaissance sur ’Europe - www.cvce.eu
Chateau de Sanem - L-4992 Sanem Grand Duché de Luxembourg

With the support of the Luxembourg Ministry of Higher Education and Research.

Europe — a story of our time

r—

Arch II der s’zialen Demokratie (AdsD) -

|

1

Wcvee

Knowing the past to build the future



SAVE THE DATE(S)

ﬁ 1.100 ATTENDEES ﬁ 900 ATTENDEES
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BY YOUR SIDE,
FROM ONE GENERATION TO THE NEXT

Our clients entrust us with the management of their assets from one generation to the next.
We are by their side to advise them on growing their savings and passing on their assets.
We also finance their projects as part of a comprehensive wealth management approach.

Investment advisory services B
Capital preservation, wealth management L A N QL—J E
Tel: (+352) 499 24 sl DE LUXEMBOURG
www.banquedeluxembou rg.com Services for families and entrepreneurs

| BANQUIER PRIVE DEPUIS 1920 |

- lllustrator: F. Borderie
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why should you have less
than the big boys?

with Smart Pro, you enjoy unlimited data and communications nationally, communications to and from
Europe, data in Europe pooled between your company’s phones, a Cloud and other exclusive Orange
services. Smart Pro is a complete solution, specially designed for craftsmen, the self-employed and small
businesses.

entrepreneurship changes with Orange

Visit one of our 9 Pro Centers in our shops
or contact one of our salespeople on + 352 27 888 888

or by email at sales@orangeluxembourg.lu b U Si neSS C h an g eS With




