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ChaiRman’S RemaRkS

Paul-Michael Schonenberg

dear amCham Colleagues and Friends,

Please accept our warm and sincere best wish-
es for a healthy, happy and prosperous new 
Year for you, your family and those you love! 

We are excited with all of the opportunities of the 
coming year 2016. in just a few days on the 26 
of January, we will finish the last year and be-
gin the new Year with a new Year’s reception 
at Cercle Cité. This party will also be the launch 
party for the newest edition of our “Doing Busi-
ness in Luxembourg” series, a project which we 
began sixteen years ago and which has already 
seen three earlier editions. This fourth edition is 
our gift to the government and people of Luxem-
bourg to thank them for their hospitality which 
allows us and our families to live and work in this 
wonderful small country in the heart of europe. 
We believe Luxembourg is absolutely the best 
place in europe for international companies who 
wish to have a european presence. We say this 
sincerely and in great detail in our new book. 
Please take a look, tell your friends and let’s to-
gether promote Luxembourg to ensure we at-
tract the best companies on the planet to join us 
here in Luxembourg.

Also in this Connexion edition please find the text 
of minister gramegna’s AmCHAm lunch Christ-
mas greeting and a summary of the content of 
our recent successful intellectual Property semi-
nar. Please don’t forget to look at the online slide 
presentations associated with this event as well 
which can be found on our AmCHAm website. 

on 20 november we celebrated AmeriCAn 
Thanksgiving at Kikuoka Country Club with the 
biggest crowd we have ever had. in addition to 
fabulous dancing music, the serious part of the 
evening was focused on honoring Ambassa-
dor Alice Walpole and mr. David goldrake for 
the excellence of their contributions here in 
Luxembourg. We were pleased to partner with 
Luxembourg Air rescue to give both of these 
honorees wooden boxed American flags that 
had been flown (with accompanying certificates 
of acknowledgement) all over the skies of Lux-
embourg by Luxembourg Air rescue. We were 
particularly pleased to do this as a surprise…and 
we add here a repetition of our sincere thanks to 
both Ambassador Walpole and mr. goldrake for 
the strength and character of who they are, as 
well as their accomplishments.

We are pleased to launch a new feature in this 
issue of our magazine: a four page section in-
troducing our readers to the expats, both short 
and long term. Through this feature, we hope 
to introduce both new international arrivals and 
long-term foreign residents to the members of 
the greater Luxembourg society. We are doing 
this to promote integration. our hope is found-
ed in the belief that knowing the person, their 
motivation, background, interests, hobbies… 
will reduce the level of mistrust, uncertainty and 
fear that residents can sometimes have towards 
newcomers who they do not know. Please take 
a look at this feature and let us know what you 
think. For additional information please contact 
natalia Durus,  at durus@amcham.lu. 

if you are already an AmCHAm member, thank 
you. if you are not a member, we warmly invite 
you to join us. our mission is to provide to our 
members and friends four things: networking… 
in english, problem solving for both business and 
the other long-term expat needs, information on 
how to do things, who to see and what to bring, 
and lobbying with the government to ensure that 
the needs of the international business commu-
nity are appropriately addressed, so that we have 
the strength to contribute to the process of mak-
ing Luxembourg an even better place to live and 
work. our membership demographic has 30% 
u.s. companies, 20% Luxembourgish compa-
nies and 50% other international companies as 
members. We are proud we have become an 
international melting pot!

For the coming year, as always, we are here for 
you, our members and friends. Your needs are 
our needs, your concerns are our concerns, your 
challenges are our challenges. We are at your 
disposal and will do everything we can to help 
you, your companies and your employees to be 
happy and successful. Join us! For information 
on joining AmCHAm or any other additional 
information please see the contact details on our 
website www.amcham.lu.

With respect and my best wishes,

Paul-Michael Schonenberg
chairman and ceo

A WorD From THe CHAirmAn
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regus is the world’s largest provider of workspace, 
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Founded in Brussels, Belgium, in 1989, regus 
is based in Luxembourg and listed on the London 
stock exchange. For more information, please visit www.
regus.com and for any local requirements contact us at 
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Tel +352 22 9999 5200.
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the biggest companies in Luxembourg 
trust us with their language training.

www.mastercraft.lu
Language Solutions for your Business

In today’s business world,

Our VIP formula will help you communicate naturally, effectively and confidently 
with clients from Frankfurt to Paris, from London to Luxembourg. 



inFormATion TooLBox

 Q1 2016

6

the inteRnet
oF thingS

The promises internet of Things (ioT) holds 
are not simply improvements over existing pro-
cesses and economic models; rather, they are 
transformational in scope. The ioT economy 
will revolutionize the way businesses produce, 
function, and perform. And the change is hap-
pening faster than any previous revolution.

At the same time, ioT will present signifi-
cant challenges across all sectors and for 
all industries. As it solves problems that have 
plagued businesses for decades, if not cen-
turies, it will also create entirely new dilem-
mas, both procedural and ethical. Concerns 
over privacy, cybersecurity, and property and 
products liability will quickly become just as 
robust as the opportunities ioT presents. 
While businesses must begin to implement 
ioT technology if they hope to survive over 
the long term, they also must implement 
strategies that account for the many risks 
associated with ioT. 

The insurance industry will be poised to 
help businesses navigate this new ioT 
world. in many ways, the insurance indus-
try stands to gain the most from embedded 

sensors that produce massive amounts of 
data, which will provide deeper insights 
into minimizing risks to customers. Long 
at the center of data-driven analytics and 
risk mitigation, the insurance industry will 
be ready to help maximize businesses’ ioT 
opportunities and minimize their exposure. 
Aig embraces those issues and launches 

working groups to find the best solutions. 
Aig will further investigate those risks 
and provide practical steps for businesses 
to avoid or reduce them. 

By Philippe Goutière 

general Manager AIg

Following is the aig point 
of view on the internet of things:
it’s safe to say that we are at the start of 
another industrial revolution. The rise of the 
connected objects known as the “internet of 
Things” (ioT) will rival past technological mar-
vels, such as the printing press, the steam 
engine, and electricity. From the developed 
world to the developing world, every corner 
of the planet will experience profound eco-
nomic resurgence. even more remarkable is 
the speed with which this change will hap-
pen. A decade ago there were about 500 
million devices connected to the internet. 

Philippe goutière

“The insurance 
industry will be poised 

to help businesses 
navigate this new 

IoT world.”
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Today, there are 10 to 20 billion. in five years, 
there could be 40 to 50 billion.

unlike previous industrial revolutions, how-
ever, we see this one coming. ioT is not one 
earth-shattering invention, like the cotton gin. 
industries won’t be caught unaware by a bet-
ter mousetrap that renders their manufacturing 
systems and products obsolete. in fact, every 
industry and individual company stands to gain 
and prosper by implementing ioT objects into 
their business model and, as a consequence, 
uncover newer and better ways of doing busi-
ness. Which is not to say there won’t be disrup-
tion; there will be massive disruption, as new in-
dustries spawn and old models fade away. But 
the phenomenon of ioT is unique because it al-
lows the forward-thinking company to prepare, 
adapt, and thrive in this new economic age.

The rise of ioT also means we are at the start 
of a new age of data. Two chief components of 
an “ioT object” are its ability to capture data via 
sensors and transmit data via the

internet. As this white paper makes clear, the 
declining cost of sensors since the start of the 
new millennium has been a main driver in the 
rise of ioT. in short, sensors are dirt cheap today. 
This has had profound implications on our abil-
ity to capture data previously out of our reach.

According to the norwegian research organiza-
tion sinTeF, 90 percent of the world’s data has 
been generated over the past two years. every 
second, over 205,000 new gigabytes are creat-
ed, which is the equivalent of 150 million books. 
This is the amount of data created in a world 
with 10 to 20 billion connected and sensorized 
objects. The world is producing more data than 
ever before and, critically, we are moving it 
around, using it with increasing frequency. im-
agine a world with 40 to 50 billion ioT objects.

How well an industry or individual company 
utilizes the massive influx of data unleashed by 
ioT objects will greatly determine its compet-
itive advantage and future success. in some 
form, every organization will have to become 
data-centric in its approach and outlook.

it will be the data that informs a supply-chain 
manager about inefficiencies or security holes 
in the supply chain; it will be the data that tells a 
marketer whether consumers are responding 
to the latest campaign; and it will be the data 
that gives businesses a greater insight into its 
processes and products than ever before.

At the center of this new universe of data will 
be the insurance industry, which has been us-
ing massive amounts of data to understand 
and mitigate risk. it’s only a slight exaggeration 
to say that insurers invented the idea of Big 
Data. naturally, as ioT objects proliferate and 
permeate all levels of our economy, it will be 
the insurers who are best placed to analyze 
this data and extract meaningful and action-
able insights – insights that could make our 
world a safer and more productive place than 
we could ever have imagined.

By Dr. Shawn DuBravac

chief economist at the consumer electronics 

Association and author of the new York Times bestseller 

“Digital Destiny: how the new Age of Data Will 

Transform the Way We Work, Live, and communicate.”

For decades we’ve been dazzled by new and 
better gadgets. Better computers; better 
music players; better televisions; and better 
phones. This trend has made technology 
seem like one long train of miraculous giz-
mos that had no antecedent in our lives. one 
might expect that this will continue; that the 
next revolutionary technology will come in 
yet another plastic or metal container. Yet 
that might not be the case.

indeed, there is another technological revo-
lution looming, but it’s far simpler and at the 
same time potentially more ground-break-
ing than any single device. it is a data-driv-
en revolution that could do away with many 
inefficiencies, hassles, dangers, and unsafe 
practices of modern life. 

Call it the “internet of Things” or “internet of 
everything”, the transformation deals with the 
steady but inexorable rise of connected and 
sensorized objects – in short the online dig-

itization of our physical world. Autonomous 
objects can constantly acquire, analyze, and 
transmit reams of data captured from their 
surroundings. in turn, economies, cities, busi-
nesses, and people will respond to this flow 
of information - opening an unprecedented 
array of opportunities.

The internet of Things is giving rise to per-
vasive digital networks within the physical 
space - the networked lifeblood of the “smart 
city.” not just a network of municipal servic-
es, such as electricity and water, truly “smart” 
cities combine elements from all urban 
stake-holders, including citizens, government 
and business. And, once again, a broad spec-
trum of implementation models is emerging 
in different parts of the world.

in the united states, the general idea of 
smart urban space has been central to the 
current generation of successful start-ups. 
Design itself has a positive impact on revo-
lutionizing most aspects of urban life – from 
commuting to energy consumption to per-
sonal health. These new initiatives are receiv-
ing eager support from venture capital funds.

in south America, Asia, and europe, all levels 
of government are identifying the potential 
benefits of building “smart” cities, and are 
working to unlock significant investment in 
that area. rio de Janeiro is building capacity 
at its “smart operations” center; singapore 
is about to embark on an ambitious “smart 
nation” effort; the european union’s Horizon 
2020 program has earmarked €15 billion in 
2014-2016 – a significant commitment of 
resources to the idea of smart cities, espe-
cially at a time of fiscal constraints.

The future will show how the different mod-
els outlined above will play out.

By Dr. Carlo Ratti

Director of the MIT SenSeable city Lab and designer 

of the Future Food District at the 2015 Milan expo.
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inteRvieW 
With FReddy bRaCke

Luxembourg’s First Dirigeant Maritime Agréé

As one of the goals of AmCHAm is con-
necting people, we are starting with this 
edition an introduction of newcomers in 
Luxembourg and with Freddy Bracke’s 
interview, also an introduction of the dif-
ferent AmCHAm members we have. enjoy 
reading about Freddy Bracke’s experience 
coming and working here in Luxembourg!

it all started in 1990...
in 1990 the Belgian ship own-
ers had a cost problem with re-
gard to operating the merchant 
fleet and wanted to flag out. in 
a kind of a political compro-
mise, the Belgium government 
together with the Luxembourg 
government arranged that they 
could flag out to the neighbor-
ing country instead of going to 
Hong Kong, or singapore or 
way out somewhere else... 

Luxembourg is a landlocked 
country, nevertheless since 
1990 it has a maritime flag: the 
roude Leif (The red Lion) is 
the recognized flag for Logis-
tics and Transport. 

i am not a sea ferry man, i’m 
an economist and a banker and, as there 
was no maritime expertise here, i was 
sent to Luxembourg in 1994 to repre-
sent a part of the Belgium ship owners, 
create a structure here, register ships un-
der the Luxembourg flag, buy ships, etc. 
We established the maritime business in 
Luxembourg and i was the first Dirigeant 
maritime Agréé recognized by The min-
istry. it’s a high responsibility position as 
ships are mobile entities, so you need 
confidence, you need serious people that 
are not cutting corners, and you need to 
do the necessary for being in line with 
e.u. and international regulations. 

the maritime affaires business
maritime Affairs is an international com-
petitive business where every element 
of cost counts; it’s a completely differ-
ent business than a plant, or a shopping 
center, etc., so we needed to train the 
local staff that was hired. The company 
i was working for, CoBeLFreT is now 

CLdn. even if Luxembourg needs the 
Belgium ports as main ports (Zeebrugge, 
rotterdam, etc.) , the administration, the 
consolidated accounts, the running of 
the ships from shore, etc. is located in 
Luxembourg, the whole business is run 
from here. With the means of modern 
communication you don’t need to be in 

a port, you can be running a fleet from 
anywhere in the world, Luxembourg in-
cluded. 

one of the elements that puts Luxem-
bourg ahead of Brussels or Paris is the 
fast reaction time. For example, if you 
need an exemption signed by the ministry 

to place a non-e.u. captain on 
a ship, in Luxembourg you can 
get that very quickly through 
a ministerial Decree. A sec-
ond main economically sound 
advantage is the tax credit for 
investment in fixed assets law, 
which encourages companies 
to invest. This second element 
also came with a challenge.

Those investment tax credits 
get used up (in the good times), 
of course, which means that at 
a certain time you need new in-
vestments to benefit from this 
economically well founded ad-
vantage. in the shipping sector 
this means usually acquiring 
new vessels – which translates 
into a partial renewal of the 
fleet: the end result of this in-
centive is a fleet with younger, 

more modern vessels that happen also to 
be more environment-friendly.

A second challenge was our collabora-
tion with the Labor unions with reference 
to the Collective Bargaining Agreements 
(CBA). We negotiated a CBA with the 
late John Castegnaro who - even though 
ogBL didn’t have members from the mar-
itime sector – understood it was politically 
internationally necessary to negotiate one. 
it took several meetings to establish that 
the CBA for a ship with crew is not the 
same as a CBA for a plant; for example, 
a captain master on a ship has still a dis-

Freddy bracke

“Shipping is a little 
city; it’s an ensemble 

of many goods 
and services.”
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ciplinary function, on the ship his/her in-
structions stand and all complaints should 
be done “at shore”. A second element is 
that you cannot strike on a boat. These are 
all differences from normal industries, and 
one needs the knowledge and the expe-
rience.

Retiring in luxembourg
After a banking career in Brussels and 
new York with several international banks, 
i came to Luxembourg in 1994. i have 
seen Luxembourg changing enormously 
in 21 years, including the whole Kirchberg. 
i retired at 68, and i still hold some non-ex-
ecutive functions.

i would advise everybody who arrives in 
Luxembourg to involve themselves as 
soon and as deeply as possible in the lo-
cal business environment. For example, as 
soon as i arrived, i made CoBeLFreT a 
member of AmCHAm. Today, i am still part 
of AmCHAm as a senior member. 

i would also advise everybody to get in-
volved in the civic and cultural local life, 
beyond business. You can meet people at 
both business-focused events or meet the 
same people in a more social context, at 
the Philharmonie for example. 

Luxembourg is a nice place to retire be-
cause it’s - a smart but still - a small city 
with all the advantages of a capital. There 
are not many cities of 100,000 people 
which have a Philharmonie as we do. 
There are not many cities where you can 
follow French as well as german - and oc-
casionally english - theatre, at the same 
time. And all that while still being in a small 
city.

Let me tell you why the city of Luxembourg 
is a good city to retire for us. As i lived with 
my family in new York at the beginning of 

my career – while working for Citibank – 
we have the habit of going back to new 
York now and then for visits. A couple of 
years ago we were back for a visit in new 
York and we took the subway. We put the 
tokens in the machine, we wanted to go 
through and the passage was already 
blocked and a message showed up saying 
“too slow”. When you are 65 and you get 
this message from a machine, you start 
thinking “new York is the city that never 
sleeps, is this the city i want to retire in?” 

in Luxembourg you have, at a reasonable 
level, the best of both worlds: it’s a city with 
a lot of culture, a lot of entertainment, you 
are in the heart of europe, you are not too 
far away - if need be - from Brussels and 
Paris, you have an airport. You can take a 
plane each and every day to London if you 
wish (which you do when you are working 
in a bank sometimes). it has everything 
of the amenities of a capital, of a big city 
but it’s still a small human scale city and 
for older people that counts. You need a 
quieter space, you need also a pace which 
you can maintain: to walk, not to run all 
the time, that’s one of the reasons for re-
tirement. As a member of AmCHAm, i’m 
not sure i’ll attend tax events anymore, but 
there are other ones and you want still to 
keep abreast with what’s going on and 
meet people. 

maritime affairs: a growing sector
After retirement, i felt the need to remain 
associated with that peculiar business 
sector which i had seen established and 
developing in this country, so i remain very 
active as chairman of the Cluster maritime 
Luxembourgeois, a professional non-profit 
organisation and lobby for our sector. The 
50 members of the Cluster include all the 
main ship operators of Luxembourg. it’s a 
growing sector, and other connected in-
dustries are also benefiting from that, the 

banks for example. There’s a lot of busi-
ness around shipping: you need steel for 
the hull, furniture for the cabins, electron-
ics for the bridge (satellite communication 
nowadays). For example, Villeroy & Boch 
supplies the tableware for the cruise ships, 
and i’ve been told that 10% to 20% of the 
tableware has to be regularly replaced. 

At the moment, Luxembourg looks around 
to export his knowledge and Cabo Verde 
is one of the Luxembourg’s target coun-
tries for development aid. We, the Cluster 
maritime Luxembourgeois have a cooper-
ation agreement with the Cluster maritime 
Cabo Verde in order to assist them and 
develop the maritime economy. 

The maritime economy, the Blue economy 
as it is called, has well established itself in 
Luxembourg and i’m happy to have con-
tributed to that from the very first day.

By Natalia Maria Durus, 
AMchAM
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amCham’S annUal
ChRiStmaS lUnCh

with minister of Finance Pierre gramegna

Pierre gramegna
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Luxembourg’s Finance minister, Pierre 
gramegna, was AmCHAm’s special 
guest speaker at the Christmas Lunch on 
Wednesday 2 December 2015 at the sofi-
tel in Luxembourg-Kirchberg to talk on the 
Luxembourg Budget 2016 and Impact 
on Expat Business.

minister gramegna introduced his ad-
dress by stating that if there is one coun-
try where bankers are still liked, then it 

is Luxembourg. solving things in Luxem-
bourg is not easy and one needs a sense 
of humour. “i’m delighted to be here for 
the second time!” he stated before ad-
dressing the issue of public finances in 
Luxembourg.

He said that the government is now rolling 
out the series of measures defined early 
last year in the Programme of government 
and is working towards achieving a bal-
anced budget in 2018. regarding the 2016 
budget, he said that there is no bad news 
for companies and explained that having a 
balanced budget is so important to be able 

to attract foreign investment. He said that 
having AAA rating is key for investment, 
growth and jobs.

vat
on the 2015 budget, he acknowledged that 
the anticipated revenues have not been to-
tally as planned, but expenditure has been 
as forecast. “our VAT rates are still the low-
est in the eu”. The VAT increase of 2015 
had intended to generate €280m, but this 

will not be achieved, probably 20% low-
er than expectations, he admitted. He did, 
however, put forward the issue of “elasticity” 
which is where such issues may not have 
the desired effect immediately, but will do 
so over time as consumers’ trends stabilise.

He explained that the european Commis-
sion makes recommendation, but each 
member state has a lot of latitude in poli-
cies on running the country. germany, The 
netherlands, estonia and slovakia are the 
other 4 eu member states which, together 
with Luxembourg, have the most balanced 
budgets in europe.

The major issues facing Luxembourg at 
present are security and refugees, both 
which have a massive impact on finances 
and life in Luxembourg.

Refugees
He said that he has included a new line in 
the state budget, in a transparent way, ad-
dressing refugees. Luxembourg is one of 
the few countries, he stated, that “we are 
prepared to welcome refugees even before 

they ask; we are taking this responsibility 
very seriously”. He also said that much in-
vestment has been done in infrastructure, 
with a focus now on learning languages and 
finding jobs. He added that he hopes the 
roots of the problems will be resolved. He 
also stated that Luxembourg is not adver-
tising their policy on refugees, rather doing 
things quietly and getting things done.

He also explained that Luxembourg is now 
spending double on nATo as before, while 
still spending 1% of gDP on development 
aid (Luxembourg being one of only 3 coun-
tries in the world to achieve this).

Luxembourg is a small player in defence 
and security issues; however, the govern-
ment works hard to achieve the targets set 
for Defence and security spending on a 
percentage of gDP basis. 

taxation
on taxation, he referred to the recent meet-
ing of the g20 Finance ministers who have 
worked to revamp international taxation as 
we know it. The main message, in his view 
expressed most clearly by george osborne 

sPeCiAL  FeATure
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(British Chancellor of the exchequer) he re-
vealed, wants each company to pay its fair 
share of tax. “We need a level playing field” 
he stated, in order to achieve the goals.

“i am ready to listen and to act, if necessary”, 
he addressed directly the AmCHAm mem-
bers attending. He said that solutions must 
be BePs-compliant which needs long-term 
thinking, and that many experts have been 
working on this in order to close loopholes.

He also stated that Luxembourg will remove 
nominal taxation for companies, meaning 
companies will have to pay more tax. “That’s 
a given, and will be implemented by a step-
by-step approach”.

He stated that we must be attractive for for-
eign companies to be convinced that “Lux-
embourg is the best place in europe to do 
business”.

Paul schonenberg, Chairman of Am-
CHAm Luxembourg, had introduced Pierre 
gramegna as the former Director of Lux-
embourg’s Chambre de Commerce and 
former Luxembourg Ambassador to Japan, 
who is currently the minister of Finance in 
the grand Duchy. He described minister 
gramegna as a great friend of the business 
community in Luxembourg and stated “He’s 
the best friend we have in the government”.

During the Questions from the Floor section 
of the event, Paul schonenberg explained 
that what helps businesses most is predict-
ability, referencing the issue of tax rulings 
which had developed a bad reputation re-
cently. minister gramegna responded by 
explaining that tax rulings have not been 
exclusive to Luxembourg, with most coun-
tries providing such guidance to companies 
in their jurisdictions. He stressed “Luxem-
bourg is not part of the problem, it is part of 

the solution”. He said that one of his first pri-
orities after finishing hosting the eu Presi-
dency is to accelerate the administration of 
taxation of companies in Luxembourg, en-
suring taxes are paid quicker, quoting “An-
ticipation leads to efficiency”.

By Geoff Thompson
g-Media sarl & The Luxembourg chronicle

sPeCiAL  FeATure
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AmCHAm CommiTTees: neW2lUx

FRee neWComeRS 
oRientation CoURSeS

for Third Country nationals

AmCHAm Luxembourg is pleased to an-
nounce the launch of “newcomers orien-
tation Courses for Third-Country nationals” 
as of December 2015. The newcomers 
orientation Courses are organized under 
the auspices of and with the funding sup-

port of the “Asylum, migration and integra-
tion Fund” (AmiF) and the Luxembourg re-
ception and integration Agency/ministry of 
Family and integration (oLAi). Due to the 
funding specifics, these course offerings 
in english and Portuguese are targeted for 
attendance by non-eu citizens legally resid-
ing in Luxembourg.

This announcement was made at the 
“new2Luxembourg” event organized by 
AmCHAm’s “new2lux” Committee in the 
evening of 15 october 2015 at Abbaye 
de neumünster. Following the testimony of 
Dionne Abramson, a former participant of 
the pilot orientation courses, AmCHAm’s 
Chairman and Ceo, Paul schonenberg an-

nounced that the courses will take place 12 
times per year, with 6 courses in english 
and 6 courses in Portuguese. Because of 
the AmiF and oLAi funding support, we are 
very pleased to be able to offer these 6 hour 
long courses (to be taught once a month on 

saturday) free of charge. our thanks to the 
Chamber of Commerce of Luxembourg for 
offering the venue and to ing for sponsor-
ing the lunches!

The course covers the following: Bureau-
cracy, your local commune, working life, day 
to day living, tax card, renting, utilities, phone 
and internet, TV, radio and the press, histo-
ry, geography, politics, insurance, vehicles, 
driving and transportation, education, music 
tuition, health scheme, child allowance, cul-
ture, etiquette and customs, leisure and en-
tertainment, shopping, expat organisations, 
sports, music, cycling, recycling, integration, 
and much, much more.

sign up information can be found on the 
events section of the AmCHAm website: 
http://www.amcham.lu/events/. if you know 
of someone who is eligible and interested 
to attend these courses, please refer them 
to the AmCHAm website for registration. 
The 2016 course dates are:

•	 20 February 2016 (English)
•	 27 February 2016 (Portuguese)
•	 30 April 2016 (English)
•	 7 May 2016 (Portuguese)
•	 28 May 2016 (English)
•	 4 June 2016 (Portuguese)
•	 18 June 2016 (English)
•	 25 June 2016 (Portuguese)
•	 24 September 2016 (English)
•	 1 October 2016 (Portuguese)

THAnK You To our 
sPonsors AnD PArTners: 

organizers and presenters, AMchAM’s “new2Luxembourg” event on 15 october 2015, 
from left to right: Venera Vladoianu (Mylanguage), Ana barreiro (office house capellen, 
teacher for the course in Portuguese), Simône Van Schouwenburg (Ing), hakan Sekulu (clearstream), 
Paul-Michael Schonenberg (AMchAM), beverley Atkinson (european relocation Services, 
teacher for the course in english), Dionne Abramson (Allen & overy), Sylvie Schmit 
(european relocation Services), Laura Foulds (Analie Tax), Xavier guell (AXA Luxembourg).
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Expat profilE SnapShotS
Integration is a two-way street: newcomers 
need to adjust and fit in, but at the same time 
they can make a great contribution to the 
economic and quality of life success of Lux-
embourg. The following two interviews are 
designed to put a human face on expats ex-
plaining who they are, what they think about 
Luxembourg, their aspirations, why they are 
here and what contributions they have or can 
make to Luxembourg. In this edition and all of 
the 2016 editions of Connexion we will fea-
ture two Expat Profile Snapshots. Our goal is 
to bridge the gap between newcomers and 
long-time residents… and therefore support 
integration. This initiative is supported by 
the “Asylum, Migration and Integration Fund” 
(AMIF) and the Luxembourg Reception and 
Integration Agency/Ministry of Family and In-
tegration (OLAI).

integration is a two-way street: newcomers 
need to adjust and fit in, but at the same time 
they can make a great contribution to the 
economic and quality of life success of Lux-
embourg. The following two interviews are 
designed to put a human face on expats ex-
plaining who they are, what they think about 
Luxembourg, their aspirations, why they are 
here and what contributions they have or can 
make to Luxembourg. in this edition and all of 
the 2016 editions of Connexion we will fea-
ture two expat Profile snapshots. our goal is 
to bridge the gap between newcomers and 
long-time residents… and therefore support 
integration. This initiative is supported by 
the “Asylum, migration and integration Fund” 
(AmiF) and the Luxembourg reception and 
integration Agency/ministry of Family and 
integration (oLAi).
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exPAT ProFiLe snAPsHoTs

short visits to Luxembourg leads to long-
term residency for some. That was the case 
for ryan Vicente and his family, who arrived 
3 months ago. ryan, the network manager 
for CHAmP Cargosystems, had visited Lux-
embourg several times in the last two years. 
During these visits he began noticing the 
attention to detail that pervades government 
services and daily life here. ease of trav-
el around the greater region was the first 
thing that really impacted him. ‘When i visited, 
i spent every weekend touring different lo-
cations. There is such great public transpor-
tation! manila has very serious traffic issues; 
public transportation is very inefficient. it’s 
quite difficult to get around without 
a car.’

As ryan learned more, his appreci-
ation grew. ‘The government looks 
after its people very well. When my 
wife and i discussed this posting, we 
thought we might be here for 2 or 3 
years. now that we know more, the family-ori-
ented lifestyle and the government’s support 
for the health and well-being of its people, 
we’d like to stay through to retirement.’

With an electrical & Communications engi-
neering Degree and over 14 years’ experi-
ence in networks and security, ryan brings 
a wealth of knowledge and expertise to 
CHAmP Cargosystems Luxembourg. 
CHAmP is the industry expert in providing 
world-wide iT systems and solutions and, 
after almost three years in the manilla of-
fice with CHAmP Philippines, ryan has a 
good understanding of the company. He 
divides his time between managing his 
team and working on projects such as 
upgrades and expansions. ‘sometimes, i 
have even more than my hands full with 
this job.’ ryan smiles. With more than 200 
client airlines, services that impact over 
3,000 forwarders and connect over 9,000 
offices, supporting CHAmP’s world-class 
service is exciting. 

As with many corporations in Luxembourg, 
CHAmP Cargosystems has handled the 
family’s residency application, so that ryan 
could concentrate on his work responsibili-
ties throughout the transition. even with the 
legislative help, getting settled can still be 
a challenge. The Vicente family spent most 
weekends since they arrived creating their 
home. Finding an apartment is only the be-
ginning of a long list that includes arranging 
utilities, buying and assembling furniture, and 
organizing living space. Handling this all inde-
pendently is already a cultural shift for their 
family, ‘in the Philippines you can easily hire 
someone; here you have to do it all yourself. 
it’s more hands on, and more expensive.’ not 
speaking French caused further complica-
tion. ’We are happy though.’ says ryan, ‘We 
feel welcome and comfortable here and hope 
to learn French and Luxembourgish soon.’

Although the Vicente’s daughter is not yet 
one, they are planning her future. ‘she will go 
to a local school,’ says ryan, ‘she’ll find it eas-
ier to integrate if she speaks the language 

and starts school with Luxembourgers. 
We hope to integrate and become part of the 
culture quickly.’ 

expanding their social network is important 
to the Vicente’s; both to integrate and to find 
the social support they left behind in manilla. 
Perhaps the hardest for them has been miss-
ing their friends and family. They have already 
made some new friends, but found it difficult 
so far to get to know a wide variety of people, 
‘We’ve connected with a few people from the 
Philippines, who i knew from previous trips. 
They have been here for a while and are giv-
ing us advice and guidance. so far, i’ve mostly 

made friends at work but have only 
met one Luxembourger. it’s pretty qui-
et right now and it’s difficult to get out 
and meet your neighbours when it is 
cold and rainy.’ ryan chuckles. 

‘For me, a key to integration is to ap-
preciate advantages that can some-

times be easily overlooked. We are not looked 
after in the Philippines, you really have to fend 
for yourself. People here are lucky to have 
such good medical facilities, infrastructure 
and amenities. You can certainly see that the 
government takes a long-term view.’

ryan thinks that being observant and ques-
tioning assumptions is also vital. ‘Based on 
what i’ve heard from my colleagues and 
read online, Luxembourg is a wealthy coun-
try where most of the people work for either 
the government or banks. i’ve also been told 
about locals who struggle to find affordable 
housing in the city. Both can’t be true. By 
understanding each other, and questioning 
generalizations, we will build bridges between 
Luxembourg’s wonderful culture and what we 
bring as immigrants.’

By Lisa FRANCIS-JENNINGS

Ryan viCente
CHAmP Cargosystems: Dispelling Assumptions for integration
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“I would just say, Come! 
Luxembourg 

is a wonderful country.”
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renowned for his hospitality, roy suhash 
always greets his customers with a warm 
smile and a strong, firm handshake. Like 
many arriving third country nationals, roy 
came with a good education in Commerce, 
diploma in non-destructive Testing & indus-
trial radiography, and high hopes for the 
future. roy and his wife, Annie, dreamed of 
owning a restaurant one day but it was a 
long journey between their arrival in 1992 
and achieving their goal.

 ‘it was tough getting established. i only 
spoke english (and a variety of indian lan-
guages) and the government did not pro-
vide ‘user-friendly’ material in english. As 
well, many of the businesses did not rec-
ognize my education, so i could not get a 
job in my field. i remember going for one 
interview,’ says roy, ‘where they asked if 
my diploma was real. That was difficult! 
i came to build a life for my family and to be 
part of the community, but there were many 
roadblocks. since the e.u. doesn’t recog-
nize some external standards, many arriving 
professionals have to take lower level jobs, 
and europe loses a wealth of knowledge 
and experience. my wife Annie (who was 
a school teacher) and i, ended up taking 
whatever jobs we could get to make a start.’ 

roy had been interested in and had ex-
perience cooking so he took a job as a 
dishwasher in a hotel restaurant. Working 
his way up in the kitchen, roy’s work eth-
ic was noticed and he was promoted into 
maintenance and then took over full re-
sponsibility for maintenance. He took time 
to learn everything possible about the ho-
tel business. During those years, when roy 
wasn’t working, he was in language classes. 
‘i learned French first,’ says roy, ‘then german 
and Luxembourgish. it was relatively easy 
for our children. They learned languages in 
the local school. Annie and i had jobs and 
didn’t interact much with the general pub-
lic, so we didn’t get the chance to practice. 

But i made a commitment to Luxembourg 
and that includes learning the languages. 
i call it ‘integration motivation’. Your level of 
energy or drive to become integrated real-
ly influences your chance for success. it is 
very important.’ 

in those early days, roy’s integration started 
with meeting his Luxembourgish neighbours. 
‘When we arrived in the 1990’s, we found 
the Luxembourger neighbours were quite 
reserved because of language. it took us 
awhile to become friendly with them, but as 
we learned the language, it became easier.’ 

roy and his family met some Luxembourg-
ers who really made a difference in their 
lives. He was ‘adopted’ by a woman at work. 
she was invaluable in explaining how things 
worked in Luxembourg and helped sort out 
issues they had navigating the residency 
requirements. she even went so far as to 
phone government offices to resolve confu-
sion with paperwork, etc. 

Despite the challenges of settling here, roy 
never considered establishing himself any-
where else in the e.u. ‘There was really no 

contest,’ says roy, ‘We did our homework. 
Luxembourg is safe, polite and family friendly. 
it’s a great place to live and do business, 
and there are opportunities for our children.’ 

eight years ago (2007), he and his wife, 
opened their restaurant. ‘it’s always been 
a dream of ours – to own a business.’ roy 
says. Today, he combines his education, 
love of food, and his great way with peo-
ple. orchidee employs six people, but more; 
with almost 300 reviews, and 4.5 stars on 
Trip Advisor, orchidee stands in the top 10 
restaurants in Luxembourg and has held 
the coveted Certificate of excellence for 
last few years. it has become the heart of 
a community of food lover.

roy also heads up the Bangladeshi Cham-
ber of Commerce and has conducted sever-
al missions aimed at creating strong, direct 
lines of commerce between Bangladesh 
and Luxembourg, including establishing the 
air agreement and double taxation treaty.

‘Things have changed here,’ says roy, ‘When 
we arrived, few spoke english. it was diffi-
cult to understand what we needed to do 
to get established. now it is quite different. 
A new arrival can search the internet and 
find the information they need in minutes. 
Luxembourgers have become more cos-
mopolitan; travelling and living in other 
countries. more and more, the children 
of immigrants are going to local schools, 
making friends and even marrying Luxem-
bourgers. All of this helps us connect. But 
above all, immigrants must remember; this 
is Luxembourg. As much as we see chang-
es, we have the responsibility to learn the 
language, to understand and become part 
of the culture.’ 

By Lisa FRANCIS-JENNINGS

Roy SUhaSh
Putting indian Cuisine on the map in Luxembourg
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BEAUTIFUL DETACHED HOUSE BUILT 
WITH SOLID WOOD

Mertzig

945.000€ 
240 M2 living space
land 4,71 ares

4 bedrooms, 1 bathroom, 2 shower rooms, 
living room, carport for 3 cars, beautiful 
terrace, garden, energy class A/A

DETACHED HOUSE

Schuttrange
868.000€
3% VAT incl.
135 M² living space
land 3,66 ares

calm and peaceful area, next to all 
facilites, modern and high standard 
house, living room with terrace access, 
3 bedrooms, large garage for 4 cars, 
energy class A/A

DETACHED HOUSE

Waldbredimus

728.000€ 
3% VAT incl. 
150 M2 living space
land 4,80 ares

located in a calm and green area, 
3 bedrooms, living room with terrace 
access, garage for 2 cars, 
high standard, energy class A/A

RESIDENTIAL BLOCK “ALCAZAR” 

Luxembourg-
Hollerich

582.600€ 
3% VAT incl. 
74 M2 living space

last floor, terrace 16 M2, 1 inside parking 
space included, energy class A/A

RESIDENTIAL BLOCK “BEAUNE”

Bertrange

402.100€ 
3% VAT incl. 
59 M2 living space

interesting object for an investor,
balcony 5 M2, garage, energy class B/B

DETACHED HOUSE 

Lipperscheid

848.000€ 
340 M2 living space
land 4,49 ares

4 bedrooms, 3 bathrooms, sauna, 
fitness room, solarium, landscaped 
garden, garage, terrace 60 M2, 1 big 
independent studio, energy class E/E 

ARCHITECT HOUSE WITH INDEPENDENT 
APARTMENT

Mersch
1.590.000€ 
450 M2 living space
land 14,00 ares

magnificient architect house situated  
in a calm area of Mersch, 4 bedr.,  
3 bathr., study, sauna, big wine cellar, 
alarm, videophone, independent apart. 
w/1 bedr., bathr., double garage for 2 cars, 
2 outside parking spaces, energy class F/G

BEAUTIFUL ISOLATED HOUSE  

Colmar-Berg

1.045.000€ 
280 M2 living space
land 10,2 ares

3 bedrooms, 1 bathroom, sauna, 
whirlpool, 4 shower rooms, 2 dressing 
rooms, nice garden w/swimming pool, 
wine cellar, garden, garage, cellar, 
energy class G/G

ISOLATED HOUSE

Erpeldange

656.000€ 
174 M2 living space
land 6,73 ares

3 bedrooms, 1 bathroom, garage, 
energy class F/F

RESIDENTIAL BLOCK “MARIE” 

Mamer

697.450€ 
3% VAT incl. 
91 M2 living space

under construction, located in a new 
and modern green plot, next to the 
European school, shops and many 
other facilities, terrace 26 M2, 2 parking 
spaces included, energy class B/B

44 rue de Vianden
L-2680 Luxembourg
T 26 44 13 88

7 rue du Marché
L-9260 Diekirch
T 26 81 13 99

44 rue GD Charlotte
L-7520 Mersch
T 621 551 171

contact@b-immobilier.lu
www.b-immobilier.lu
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What are the origins of bepS?
BePs, which stands for “Base erosion and 
Profit shifting”, represents today the most 
extensive international initiative driven by 
oeCD in order to reshape international tax 
rules. 

The initiative was formally launched back in 
July 2013, when oeCD presented the 15 
Action Points, which became 
the main themes aimed at re-
shaping the international tax 
framework.

We can clearly say that it is a 
massive, coordinated approach 
that aims to tackle from all an-
gles what is now being consid-
ered as aggressive international 
tax planning, notably by recom-
mendations for substantial and 
often fundamental amendments 
of domestic legislations, of dou-
ble tax treaties and of adminis-
trative and inter-governmental 
practices. 

After roughly two years that 
included releases of draft re-
ports and public consultations 
on the subjects, the oeCD re-
leased the Final reports con-
taining the final recommendations on all the 
15 Action points on 5 october 2015. 

Without going into the technical details, the 
main themes of the BePs initiative can be 
grouped on four main axes: (i) econom-
ic substance and reality of functions, (ii) 
transfer pricing and global profit allocation, 
(iii) elimination of double non-taxation and 
certain international mismatches and (iv) 
transparency and international cooperation. 

We usually define bepS as being 
a game changer in the current tax 
environment. is it true?
Why BePs is usually defined as “climate 
change” is that it shapes behaviours; and for 

this it was not even necessary to wait for the 
release of the final reports. We observe globally 
that local tax administration and governments 
already reshaped their behaviour, some coun-
tries already anticipated some of the recom-
mendations by introducing unilateral legislation 
and the behaviours and focus of taxpayers 
evolve as well. BePs is on the boards’ agenda 
and not only a subject for the tax departments.

do you consider bepS 
as a threat for luxembourg? 
every company is a taxpayer and to the ex-
tent to which any taxpayer has any interna-
tional transactions, which for Luxembourg is 
obvious, BePs becomes relevant, whether 
from a Luxembourg perspective or from the 
counter-party perspective and usually both.

it is important to note that although in its 
early conception BePs targets rather the 
multinational operational groups, its potential 
effects and the themes contained, even if not 
all of them, are clearly relevant for the finan-
cial services sector, from banks, insurance 
companies, asset managers to the alternative 
funds and wealth management sector.

All the players will need to consider not 
only the effects of how Luxembourg will 
transpose BePs but also how all the other 
countries in which they operate or transact 
with will do. in this respect, it is paramount 
that the implementation of these principles 
remains proportional, practical and does not 
lead to situations where the domestic rules 
go beyond the purpose and end up hindering 

the commercial functioning of 
the players.

This is the risk which is usually 
raised with BePs, that domes-
tic implementation can be uni-
lateral and the desired interna-
tional cohesion of the rules too 
little or broken. 

it is very important in this sense 
that the Luxembourg financial 
market remains best in class 
and competitive, while BePs 
compliant in the same time. 

Then, concretely at the level 
of the market players, what 
we expect to see as BePs-in-
duced focus can be structured 
on three themes: focus on en-
hancement of local functions 
and substance in order to be 

able to support existing tax attributes, focus 
on transfer pricing and focus on enhanced 
reporting. over the last years we have ac-
tually already seen concrete actions taken 
by international players in both the opera-
tional and financial services sector, in these 
three directions, in relation to their Luxem-
bourg-based operations. 

Alina Macovei
Partner and bePS Leader at Pwc Luxembourg

inFormATion TooLBox
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bepS ShapeS 
behavioURS

Alina Macovei

Achieving potential through 
challenge and care.Discover why St George’s is the right International school 

for over 700 students of 50 different nationalities. www.st-georges.lu  | +352 42 32 24 |  admissions@st-georges.lu
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memBer sPoTLigHT

one good thing to do to protect yourself 
and your family in the new Year is to be-
come a member of the Luxembourg Air 
rescue. This non-profit organization has 
helicopters to transport you and your fam-
ily members to hospital in the event of a 
local accident. in addition, they also have 
5 fixed wing jets to repatriate you back to 
Luxembourg from abroad in the event of 
an accident while you are on business or 
private travel anywhere in the world. 

At Thanksgiving this year i gave Luxem-
bourg Air rescue memberships to the 
AmCHAm staff. make sure you and your 
family likewise are protected by this ser-
vice. You could be very happy one day that 
you have! 

We are very pleased to have arranged 
a price reduction for AmCHAm members 
to join Luxembourg Air rescue and urge 
you to sign up. The prices will be 45 in-

stead of 54 eur for a single person and 
79 instead of 97 eur for a whole fami-
ly, in short, a discount of more than 17%! 
Please see www.lar.lu for further details.

Paul-Michael Schonenberg
chairman and ceo of AMchAM

neW yeaR’S ReSolUtionS!
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AmCHAm CommiTTees: neW bUSineSS & entRepReneURShip Committee
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yoUR 1-1-1 and yoUR ip?
Protecting intellectual property with a 1-1-1 company

small entrepreneurs very often don’t think 
about the value of the intellectual Property 
they hold until it is too late. To raise aware-
ness, the AmCHAm new Business & en-
trepreneurship Committee put on a panel 
presentation on which included Ana Bar-
reiro (manager, office House Capellen), Dr. 
serge Quazzotti (managing Director, L’insti-
tut de la Propriété intellectuelle Luxembourg 
- iPiL) and me. Christophe maillard (Partner, 
AmmC Law). Approximately 100 small busi-
ness owners, would-be entrepreneurs and 
other interested parties attended this event 
on 24 november 2015 at the BgL BnP 
Paribas headquarters in Kirchberg. 

THAnK You 
To our sPonsor 
AnD PArTner: 

Paul Schonenberg (AMchAM)

Jed grant (KYc3)

Ana barreiro (office house capellen), christophe Maillard (AMMc Law), Serge Quazzotti (IPIL), 
Jed grant (KYc3), Karin Schintgen (bgL bnP Paribas), Paul Schonenberg (AMchAM)

Ana barreiro (office house capellen)
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Is security the 
price to pay  
for innovation?
EY Luxembourg Advisory services team can help you 
transform and improve your cybersecurity capabilities.  
ey.com/lu/GISS #BetterQuestions



on 22 october 2015, ALLen & oVerY 
and AmCHAm co-hosted a seminar on the 
topic “moral Harassment”. The aim of the 
seminar was to better understand the no-
tion of moral harassment and to present the 
case law of the Luxembourg labour courts.

After a brief introduction by Paul-michael 
schonenberg, AmCHAm’s Chairman and 
Ceo, who emphasized the importance of 
treating people with respect and dignity, 
André marc, employment Law Partner at 
ALLen&oVerY, gilles Dall’Agnol, employ-
ment Law senior Associate, and sabrina 
Bodson, employment Law Associate pro-
vided the audience with an updated picture 
of moral harassment through recent case-
law developments and practical cases.

the present article aims 
to summarize the presentation.
The Labour Code is silent on a definition of 
moral harassment and hence, on the acts 
that would be constitutive of harassment. 
The matter is regulated by an Agreement 
of 25 June 2009 on moral harassment and 
violence in the workplace, which has been 
negotiated between social partners and de-
clared generally binding in the same year by 
a grand-Ducal regulation. 

Considering the limited legal 
framework, case-law is 
of utmost importance.
moral harassment occurs when a person 
belonging to an undertaking rePeATeD-
LY and DeLiBerATeLY commits wrongful 
acts against an employee or a manager 
THe PurPose or eFFeCT oF WHiCH 
is to (i) affect the employee’s rights or 
dignity, or (ii) impair working conditions 
or career by creating an intimidating, hos-
tile, degrading, humiliating and/or offen-
sive work environment, or (iii) undermine 
physical or mental health. These elements 
are not cumulative, i.e. harassment could 
be given if only one element is satisfied. 
However, in practice the three elements 
are usually met. 

The definition puts the emphasis on reP-
eTiTion, so an isolated act, no matter how 
inappropriate and damaging, will not be 
constitutive of moral harassment.

- An isolated remark to the employee that 
he has a neglected appearance and that he 
reflects a poor corporate image is not con-
stitutive of harassment. 

the wrongful behaviour must 
be volUntaRy but no intent 
to haRm iS ReQUiRed.
Case-law is clear on the fact that harass-
ment must be proven by objective facts and 
that subjective feelings must be set aside 
in the assessment. in particular, the courts 
have decided that stress and difficulties 
inherent to any professional activities such 
as relationship conflicts and decline in the 
atmosphere at work due to pressure are not 
constitutive of harassment.

The bottom line of the reasoning is that the 
employer, as holder of the power of direc-
tion and organisation can take all measures 
necessary to the proper running of the un-
dertaking within the limits of the Labour 
Code and the contractual provisions, with-
out such actions being deemed constitutive 
of harassment.

Hence, in that framework, as an example 
- relocating an employee returning from 
several repetitive absences to an open 
space next to an assistant is not consti-
tutive of harassment if the relocation is 
justified by the fact that no other office 
was available due to a reorganisation of 
the working space. 

Likewise, the reassignment of an employee 
to another department justified by underper-
formance is not constitutive of harassment. 

the ultimate assessment  
of harassment is made 
by the labour Court. 
regarding the perpetrators, harassment 
can be perpetrated by a superior on a sub-
ordinate, by a subordinate to a superior, by a 
colleague to another colleague or by a third 
party on an employee.

in any case, irrespective who the perpe-
trator and the victim are, the employer is 
always responsible for acts of harassment 
considering that he has the power to give 
instructions, to supervise and control and to 
sanction. 

Hence, the prevention and the proper han-
dling of harassment situations are important.

The employer has an obligation to prevent, 
to the largest possible extent harassment 
situations and to adopt a zero tolerance 
approach. Besides the legal obligation, 
it is of course also in the employer’s eco-
nomic interests to do so. The prevention 
includes raising awareness on the subject, 
for instance by holding training sessions, in 
particular for managers. The agreement of 
2009 requires the involvement of staff rep-
resentatives in the implementation of pre-
vention and handling measures.
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gilles Dall’Agnol

André Marc 

in practice, the employer should 
implement an internal policy 
on moral harassment 
in the workplace. 
The policy should reflect the steps to be 
taken by the employer if a harassment com-
plaint is raised. in fact, in such a situation and 
assuming the employer or a representative 
has been duly informed, a discrete investi-
gation has to be launched, with hearings of 
the parties and an analysis of the documen-
tation (if any). At the end of such investiga-
tion, the employer must draw a conclusion, 
i.e. take position on whether a harassment 
situation is given. if a harassment situation 
has occurred, the victim is protected against 
any measures (such as a re-assignment). 

By André Marc, Gilles Dall’Agnol, 
and Sabrina Bodson

Allen & overy

“Irrespective who the perpetrator is, the 
employer is always responsible for acts of 

harassment considering that he has the power 
to give instructions, to supervise and control 
and to sanction. Hence, the employer has an 
interest in implementing an internal policy on 

moral harassment in the workplace.“

THAnK You 
To our sPonsor 
AnD PArTner: 



on December 21st 2005 at around 5 p.m. 
my parents arrived to spend Christmas 
with us. my brother and sister-in-law were 
already there and we were expecting my 
niece to join us on Christmas eve.

my mother had suffered from arthritis for 
many years and even had it in her jaw, so 
eating the crusty roll offered to her on the 
plane was too difficult. she said 
she was really hungry and so i 
gave her some homemade soup. 
Whilst she was eating her soup, 
my son had said goodbye to 
them, saying he would be back 
in time for dinner. As i drove him 
to the bus he remarked that he 
never knew what to say to his 
grandparents. i replied that he 
should just smile and answer 
their questions as due to my 
mother’s mobility problems they 
didn’t get up to much or have 
much to talk about. my own re-
lationship with my mother had 
always been strained but i told 
him i was making much more of 
an effort, as every time we saw 
them could turn out to be the 
last. she was later pronounced 
dead just as my husband and 
son returned from the bus and i had not 
seen her either in the interim. in my short 
absence my mother had announced she 
was going to have a “lie down”. This was her 
way of saying she was going to have a ciga-
rette in the only room in the house she was 
allowed to smoke in. Her smoking in my 
home had always been a big bone of con-
tention and source of irritation between us, 
and some years earlier we had reached this 
compromise as even i, the most vehement 
anti-smoker on the planet, was not heart-
less enough to send an arthritic 86-year old 
outside in the middle of winter. 

she remained in her room for a couple of 
hours, smoking and reading we assumed, 
and then we heard her go to the bathroom, 
which is next to the kitchen, where we were 
all sitting chatting. We then heard a loud 
thud. my daughter thought it was the toilet 

seat banging down, my brother thought she 
had dropped her stick, but my sister-in-law 
and i were not so sure. Fortunately, she had 
not locked the door so we were able to get 
in and found her lying on the floor wedged 
between the bathtub and the toilet. i im-
mediately called for an ambulance. i then 
asked my brother to help me move her but 
quickly changed my mind. if she had broken 

anything we might make things worse. she 
was unconscious but definitely breathing. 
Assuming she would be taken to hospital 
we started to put some things together in a 
bag. i knew if she woke up in hospital – and 
even worse, a foreign one – she would be 
mad with us and say we should have just 
got her into bed, but i certainly wasn’t go-
ing to do that. We laughed, anticipating the 
flak we would get from her when she came 
round. 

The ambulance took a while to arrive but 
eventually there were six paramedics and 

the sAmu doctor crowded into the bath-
room. she died at around 8 p.m. and the 
first thing i thought of was that at least she 
was warm. she always felt the cold terri-
bly but was lying on a warm under-heated 
floor. in rural parts the emergency services 
are manned entirely by volunteers. Due to 
years of first aid training as a scout Leader 
i had been able to follow what was going 

on and i know they had done 
everything they possibly could. 
once the doctor had asked us 
a few questions – including if 
we wanted an autopsy – and 
issued the death certificate, the 
paramedics asked if we minded 
if they left before the trauma 
team arrived as they needed to 
get back to base in case there 
was another call out. They told 
us the trauma team would arrive 
shortly but they wouldn’t leave 
before they arrived if we needed 
them to stay. slightly bemused 
we thanked them and said they 
could leave, wondering what the 
trauma team was for.

shortly after, a man and a wom-
an arrived to assist us through 
all the things that needed to be 

done that evening. They observed that my 
father kept disappearing to the lavatory and 
were concerned that he was in shock, but 
we assured them this was quite normal. 
They kept a very close eye on him though. 
They then phoned the mayor to get the key 
to the local cemetery where bodies must 

be kept. it is not permitted to keep the coffin 
at home. They organised for a local under-
taker to come and talked us through the ad-
ministration that we needed to do the next 
day. When they left they gave me a card and 
said we could call any time, even months 
later, if we needed someone to talk to. As 
we stood in the cemetery building i won-
dered to my brother, who has lived in France 
for many years, what my mother would have 
thought about dying on foreign soil. A xeno-
phobe at the best of times – she didn’t even 
consider herself British, but engLisH - she 
had embarrassed us all on many occasions 
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Something yoU 
jUSt need to knoW

beverley Atkinson

“We encountered 
nothing but support 
and kindness during 

a difficult time.”



making contentious remarks to locals. He 
replied “well, at least it wasn’t France” and 
we all laughed, remembering her boycott 
of all things French during a period where 
the Daily mail, her preferred newspaper, had 
been particularly anti-French.

The next day we went to the commune to 
register the death. my father did not need to 
attend but we had to take both their pass-
ports. our commune secretary was incredi-
bly helpful and efficient and took the initia-
tive. He organised the appointment at the 
crematorium and gave us 10 national and 
10 international death certificates. He also 
arranged with Luxair for us to transport the 
ashes on the plane back to London when 
my father returned. 

The cremation took place 39 hours after the 
death as we were faced with the weekend 
and public holidays and everything needs to 
be done within 72 hours. my brother’s re-
maining two children managed to get there 
in time and a friend very kindly organised 
the english-speaking Community Church 
choir to sing Christmas carols at the service 
as my mother loved Christmas. We arranged 
with the undertaker that the flowers should 
come home with the ashes and we placed 
them on the picnic table outside the dining 
room window. The urn was placed on the 
coffee table near the dining table and we 
reminisced as we celebrated Christmas to-
gether. my mother would have wanted us 
to celebrate her favourite time of year and 
not be miserable. until i was talking to the 
undertaker later i had no idea that normally 
we would not have been allowed to have the 
ashes at home, they would be kept at the 
cemetery until burial. in an incredible act of 
sympathy and kindness he told me that he 
had applied to the ministry of Health on our 
behalf to be able to keep the ashes as we 
were going to transport them to the uK an-
yway. He said he had been amazed at how 
we had coped as a family and that he knew 
we needed my mother with us for Christ-
mas. our laughter and joking was some-
thing he had never seen at such a time and 
he asked me about it. i said that we were 

celebrating her life, not mourning her death. 
she drove us all nuts at times, but she was 
our mother, wife and grandmother. We 
loved her and she loved us and would have 
done anything for us and we for her. i will 
be eternally grateful for the way my moth-
er died. she knew nothing about it and was 
surrounded by family, as were we individual-
ly. We encountered nothing but support and 
kindness during a difficult time.

if someone dies:
•	 Call an undertaker who will bring a coffin 

and take the body to the local cemetery 
and can arrange for an appointment for 
burial or cremation. it is important to do 
this before you go to register the death. 

•	 register the death at the local com-
mune- bureau de l’état civil. This can be 
done by anyone, including the undertak-
er. You will need to provide the following 
documents:

 - Passport or iD of the deceased 
(and spouse, if applicable)

 - You may be asked for the marriage 
certificate, birth certificate or will 
in some circumstances, if available

 - Details of parents and children 
of the deceased - livret de famille 
or Familienbuch, if you have one

 - Death certificate issued 
by the hospital or medical practitioner

With respect to scattering or burying the 
ashes after cremation, please consult the 
undertaker as to the regulations in place. 
Luxembourg international death certificates 
are widely recognised by many countries, 
but if transporting the body or ashes to your 
home country it would be wise to consult 
your embassy first, in case you also need to 
register the death with them.

if the deceased was resident in Luxem-
bourg you will also need to inform those 
mentioned below and provide an original 
death certificate to each of them. The com-
mune will issue as many death certificates 
as you need.
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•	 The caisse nationale de Santé 
(and/or other health insurance scheme)

 - Any medical bills related to the death 
should be paid and presented for 
reimbursement. it may be possible 
to get some other bills related to the 
burial or cremation reimbursed. Con-
sult the health insurer / www.cns.lu

•	 The deceased’s employer

•	 The employer of close family members 
in order that they can take advantage 
of special leave entitlement

•	 The school, if the deceased has 
school-age children or grandchildren

•	 The state pension scheme or any private 
scheme / www.cnap.lu

•	 The deceased’s bank

•	 The deceased’s insurance company

•	 The embassy or consulate 
if a foreign national

•	 A notary, if the deceased had made a will

•	 The snCA (driving licence authority)

 - in addition to the death certificate, 
the snCA requires an affidavit from 
a notary / www.snca.lu.

By Beverley Atkinson
european relocation Services



if someone told you to turn 
eUR 21 billion into eUR 315 billion, 
what would you do?

First, you’d probably ask 
for some time. okay, so you’ve 
got three years.

Still not easy, right?

That’s the challenge facing the european 
investment Bank today. Thankfully the bank 
has a lot of financial and technical exper-
tise. We’re ready to get this job done. We 
are fully committed to using that eur 21 
billion (which, by the way, includes some of 
the bank’s own money and a big chunk from 
the european Commission) to drive eco-
nomic recovery in europe, sustain employ-
ment, improve infrastructure, and raise the 
continent’s competitiveness to us levels.

When the european investment Bank 
was first created in 1958 its main objec-
tive was to support the european Coal 
and steel Community in building up infra-
structure and boosting the economies of 
lagging regions, which at that time that 
meant mainly southern italy. since then 
the eiB has crucially supported european 
countries in the face of all kinds of eco-
nomic and political upheaval. Traditionally 
the bank focussed on large infrastruc-
ture projects. You may have heard of the 
bridge across the sea between Denmark 
and sweden. That’s one of ours. But our 
focus has shifted recently. our mission 
is to support the policies of the europe-
an Commission, and as those policies 
change, so does the bank’s lending. our 
focus has shifted to lending that counters 
global warming and supports small and 
midsized companies. 

But there’s an elephant in the european 
room, and the eiB is the institution cho-
sen to confront it. For decades europe has 
been living off its capital. since the finan-
cial crisis of 2008, a lack of investment has 
led to a reduction in productivity growth – 
which was already low. Total investment in 
europe is currently about 15% lower than 
in 2007.

Compared with the 2007 peak, the volume 
of investment has fallen by eur 430 bil-
lion and, at 19.3% of gDP, is 2% below 
the long-term average. in the field of en-
ergy and energy efficiency alone an extra 
eur 100 billion per year is needed on top 
of what is already envisaged. other sectors 
that really need extra investment are trans-
port, water and sanitation systems, and in-
novative technologies like broadband net-
works and data centres. 
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the eURopean inveStment bank 
and neW gRoWth FoR eURope

Pim van ballekom, 
Vice-President 
of The european 
Investment bank

© geoff Thompson



investment isn’t the only problem. in inno-
vation we lag behind Japan and the us. 
europe’s strength in the future will be de-
termined first and foremost by our ability to 
make up for lost ground in terms of digital 
technologies and services.

Jean-Claude Juncker, the president of the 
european Commission, and eiB President 
Werner Hoyer recognised this situation and 
came up with an idea to put europe back on 
track. it’s called the investment Plan for eu-
rope. The plan includes regulatory reform, but 
its aim to create new investments is where 
the eiB comes in, because we’re administer-
ing the plan’s big financial weapon, the euro-
pean Fund for strategic investments.

This “eFsi”, as we call it for short, is essen-
tially a managed account inside the eiB. it’s 
backed by a eur 16 billion guarantee from 
the european union’s budget and eur 5 bil-
lion from the eiB’s own funds. We will use 
this money as a guarantee to generate about 
61 billion euros worth of capital by issuing 
bonds, and then invest that through the eiB 
and eiF. 

The first order of business for the eFsi is to 
increase the eiB’s risk-taking-capacity. We’ll 
take more risk. That doesn’t mean we’ll in-
vest in super risky projects—but we will take 
on more higher-risk projects than we used 
to do. By investing in such projects, we be-
lieve we’ll mobilize additional private capital 
over the next three years, bringing the total 

funding sparked by this programme to eur 
315 billion. By the end of 2015 we will have 
already approved higher-risk projects of ap-
proximately eur 9 billion, which will gener-
ate around eur 44 billion of investments.

of these projects, half support renewable 
energy, energy efficiency and other climate- 
action investments. The others include r&D 
and industrial innovation, digital and social in-

frastructure, and transport, as well as access 
to finance for smaller businesses. The euro-
pean investment Fund, which is part of the 
eiB group, has already signed more than 50 
eFsi operations, with total financing of eur 
1.2 billion. That is expected to trigger more 
than eur 17 billion of investments. some 
65,000 small and midsized european com-
panies will benefit.

The united states obviously benefits from 
a thriving european economy, as one of the 
continent’s foremost partners. But the invest-
ment Plan for europe also holds more direct 
possibilities for American investors. The eiB 
never contributes more than half of the total 
value of any project (it’s usually only about 
30%). Private investors lend alongside the 
eu Bank. The eiB does a very rigorous ap-
praisal of each project with its team of 300 
engineers and economists. investors take 
eiB participation as a stamp of quality and 
are keen to join our projects. We’ll have lots 
of opportunities for you to do so as part of 
the investment Plan for europe.

so, now you know how you’re going to cre-
ate eur 315 billion in the next three years. 
get to it.

By Peter Jacobs,
head of Division 
Project Finance 

and 
Pim van Ballekom, 

Vice-President of the european Investment bank 
responsible for Finance
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For the second year in a row, the AmCHAm 
community and friends celebrated Thanks-
giving at the elegant Kikuoka Country Club 
in Canach. over 140 distinguished guests 
joined AmCHAm Chairman Paul schonen-
berg and guests of honor Ambassador Al-
ice Walpole, Chargé d’Affaires Alison short-
er-Lawrence and magician David goldrake 
to express thanks and share the camarade-
rie of a traditional Thanksgiving turkey feast 
with all the trimmings. 

Following dinner, Paul schonenberg gave 
a short speech expressing best wishes and 
thanks for the good life, health and pros-
perity that we all enjoy here in Luxembourg. 
Following this, he surprised the guests 
and assembled participants by present-
ing to British Ambassador Alice Walpole 
and magician David goldrake, American 
flags encased in glass fronted oak cases 
in the traditional triangular shape. He was 
joined for the presentations by Alessandra 
nonnweiler who represented Luxembourg 
Air rescue which had taken the flags and 
put them on their helicopters to fly them 
all around Luxembourg in honor and with 
thanks for the recipients who have been 
such valuable contributors during their time 
in Luxembourg. 

After the official program, which also includ-
ed speeches from sponsors Jean-marie 
spaus (Post) and massimo russo (open 
Field), the assembled guests hit the dance 
floor and danced until the small hours of the 
following morning to the music and beat of 
marco Boesen.
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The hon. Alice Walpole 
(british Ambassador to Luxembourg) Jean-Marie Spaus (Post)

the annUal amCham
thankSgiving event

at Kikuoka Country Club
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David goldrake, guy De Muyser
Alessandra nonnweiler (Luxembourg Air rescue), David goldrake (Magician), 
Paul Schonenberg (AMchAM), Dilek Ayaydin (AMchAM)

Paul Schonenberg (AMchAM) 
The hon. Alice Walpole 
(british Ambassador to Luxembourg)

THAnK You 
To our sPonsors 
AnD PArTners: 

chargé d’Affaires Alison Shorter-Lawrence 
(U.S. embassy in Luxembourg), 
Paul Schonenberg (AMchAM), 
The hon. Alice Walpole 
(british Ambassador to Luxembourg)

Massimo russo (open Field)
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ALFi
Alter Domus
AmmC Law - Avocats à la Cour
AmPLexor Luxembourg
Arendt & medernach, Attorneys at Law
Badenoch & Clark
Bank of China
BDo Tax & Accounting
BiL
BnP Paribas real estate
Bonn & schmitt
By Lentz
CAsTegnAro
Caterpillar Luxembourg
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Commerzbank international
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DATA4 Luxembourg
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voluntary organization of business persons 
committed to promoting english-speaking 

networking opportunities and business 
relations in the grand Duchy.
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